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Find Out What You Didn't Do 
Now that the season is well over, 
you can sit down and read how you 
should have sold room coolers—in 
an article on page 4. At least you 
can compare your experiences with 
that of the man who provided the 
information for the article (and he 
has sold plenty of room coolers) and 
be prepared to “get ’em while they’re 


hot” next year. 
* * * 


Water Cooler on a Fixture 
Like to know how to build an 
inexpensive water cooler that might 
be used with a bar or commercial 
refrigerator fixture? You'll find all 
the pertinent details, together with 
drawings, on page 12. 
* * * 


Price Down? Pay Salesmen More 
How a dealer beat the price drop 
on household refrigerators by paying 
his salesman an extra bonus for 
selling higher-priced units is told in 
a story on page 5. 
* * 


* 


Jobbing Out in the Country 

How do you run a_ successful 
refrigeration parts and supply job- 
bing business in a big territory with 
no large metropolitan centers? You 
give prompt delivery service where 
it is warranted and you see to it 
that customers are well stocked, says 
one such jobber. Page 10. 


* * & 


Selling In Reverse 

Who ever heard of making a sale 
by telling the prospect what your 
merchandise hasn’t got? But that’s 
just what a Milwaukee dealer in 
commercial refrigeration does. Maybe 
his frankness is refreshing or some- 
thing. Page 11. 


To Get Dough From Doughmakers 
Want to know how to sell air 
conditioning to a baker? Probably 
one of the best ways is to find out 
just what it means to a baker. And 
a baker tells you—on page 13. 
* * * 


Knowledge on Fountains 

If you’re a service man and do any 
work on soda fountains you should 
find the article on pages 14 and 15 
of much help. More in the NEWS 
policy of publishing information that 
helps you solve your present-day 


problems. 
* * * 


Locker Convention Program 
Complete preliminary program for 
the annual convention of the National 
Frozen Food Locker Association, to 
be held late this month in Chicago, 
will be found on page 7. 
* * * 


After the First Million 

What constitutes an “old” appli- 
ance? What is a “clean” business? 
What is a “dirty” business? You'll 
find some answers to these questions 
in the editorial “After The First 
Million” on page 6, which deals with 
the future of the electric range and 
the electric refrigerator. 


Sperti Lamp Offers Locker Men Tell Kelvinator 
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Allowance To Field Plan For Annual 2 1-4 Times Total Household Units 


For Advertising 


CINCINNATI — Sperti Electric 
Mfg. Corp., manufacturer of ultra- 
violet ray lamps used to tenderize 
meat in conjunction with meat cool- 
ing rooms, has established an adver- 
tising allowance of $10 for each unit 
sold. 

Spertified ultra-violet .ray lamps 
are sold through refrigeration dis- 
tributors. 

Under the newly announced plan, 
when a distributor reaches his quota, 
the company matches the sum made 
available for advertising. The dis- 
tributor or packer then selects his 
advertising media and goes ahead 
with the campaign. 

The Spertified process is said to 
eliminate the surface bacteria on 
meats that grow into mold and slime, 
and to permit higher refrigerator 
temperatures and humidities. 


J. H. Lide Moves Up 
At Westinghouse 


MANSFIELD, Ohio—Jesse H. Lide 
has been appointed assistant man- 
ager of the merchandise advertising 
and sales promotion department of 
the Westinghouse merchandising 
division, reports Roger H. Bolin, 
department manager. 

For the last six years Mr. Lide 
has been sales development manager 
of the merchandising division’s Middle 
Atlantic district, with headquarter 
in Philadelphia. . 

Succeeding Mr. Lide in the Middle 
Atlantic territory will be S. F. Myers, 
formerly sales development manager 
of the air conditioning and commer- 
cial refrigeration department in 
Springfield, Mass. 

Mr. Lide began work with West- 
inghouse in East Pittsburgh in 1924, 
spending several years in the adver- 
tising department there and in Mans- 
field, and three years in Atlanta as 
sales development manager. 


Allen Named Baltimore 
Frigidaire Manager 


BALTIMORE—-Frigidaire division, 
General Motors Sales Corp., an- 
nounced last week that Charles J. 
Allen, formerly an assistant sales 
manager in the eastern area for the 
company, has been appointed man- 
ager of the company’s Baltimore- 
Washington office. 

The appointment of Mr. Allen, 
according to the announcement, fol- 
lowed the resignation of H. L. 
Harbison who has been manager of 
the Baltimore branch for four years. 
Mr. Harbison resigned to devote his 
time to personal affairs. 


‘New Surface Units For Old’ Spurs Electric 
Range Sales For Washington, D. C. Dealers 


WASHINGTON, D. C.— A _ new 
approach to replacement sales in the 
electric range field was launched last 
Month by the Electric Institute of 
Washington. A direct-mail appeal 
Was made to 1,500 users of old 
electric ranges, offering them a 30- 
day free trial of a new high-speed 
Surface unit. 

The price of this unit, if purchased 
at the end of the trial period, was 
fixed at $6.50. This price included 
installation. Both large and small 
units were made available at the 
oe Price, so that most prospects 
ag choose the larger unit and 

4in the benefit of the greater 
Speed. 

p Sale of these surface units will 
ao the sale of new electric ranges, 
nl 'S believed, since prospects can 

Tehase a néw electric range for $30 
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less than the regular cost, as the 
wiring is already installed. 


When a new range is sold, the 
trial unit is returned and the price 
of the unit is deducted from the 
cost of the range. 


Dealers cooperating in the cam- 
paign were assigned up to 150 names 
from the direct-mail list and con- 
tributed 10 cents per name toward 
the cost of mailing. The utility con- 
tributed 30 cents per name and 
handled all installations. 


All leads developing from the 
direct-mail promotion were for- 
warded to dealers for follow-up and 
completion of the trial agreement. 
Surface units not sold after the 
30-day trial period were removed by 
the utility and the dealer making the 
sale received full credit for the unit. 


Meeting Oct. 28 


Stevens Hotel, Chicago 
ls Site of Operators’ 
Convention, Exhibit 


CHICAGO—Owners and operators 
of refrigerated locker storage plants 
all over the country will gather Oct. 
28 through 30 at Stevens hotel to 
jointly consider the industry’s prob- 
lems and to exchange helpful infor- 
mation on all phases of the locker 
storage business. 

Taking up where the 1939 conven- 
tion left off, the second annual 
convention of the National Frozen 
Food Locker Association will offer a 
varied program of informative ad- 
dresses by locker authorities, reports 
of association officers and commit- 
tees, open forum discussions, and 
entertainment. 

More than 33 manufacturers of 
refrigeration equipment, food storage 
lockers, insulation, packaging mate- 
rials, butchering tools, and other 
items essential to the erection and 
operation of a complete locker stor- 
age plant have already reserved space 
for displays of their various products. 

An illustrated two-color broadside 
announcing the convention, describ- 
ing its outstanding features, present- 
ing the detailed convention program, 
giving a partial list of exhibitors, 
and a section of selected comments 
about the 1939 convention, has been 
prepared and distributed by the 
national association. 

This promotion piece also contains 
a brief outline of the progress of the 
locker industry, and a complete list 
of national association officers and 
committee members. 

Complete program for the conven- 
tion follows: 


MONDAY, OCT. 28 


8:00 a.m.—Call to order by Roy G. 
Myers, Falls City, Neb., 
president of the National 
Frozen Food Locker As- 
sociation. 


(Concluded on Page 7%, Column 1) 


Illinois Rsts Convenes At 
Peoria Oct. 19 & 20 


PEORIA, Ill.—A program of timely 
and interesting technical topics has 
been prepared for the third annual 
convention of the Illinois Association 
of the Refrigeration Service Engi- 
neers Society, to be held here 
Oct. 19 and 20. 

Business and educational sessions 
have been sandwiched in the con- 
vention program, which will be 
opened at 10:30 a.m. Oct. 19 by 
R. C. McCarthy, of Rockford, presi- 
dent of the association. Following 
the welcoming address and appoint- 
ment of convention committees, the 


(Concluded on Page 16, Column 3) 


Electric Range Shipments 
For August Gain 18.3% 


NEW YORK CITY—Shipments of 
electric ranges to distributors and 
dealers in the United States and its 
possessions totaled 29,128 units dur- 
ing August, a gain of 18.3% over 
the 24,610 units shipped in the same 
month of 1939, according to reports 
compiled by National Electrical 
Manufacturers Association. 

Shipments to distributors and 
dealers in the U. S., Alaska, and 
Hawaii are included in the month’s 
total. 

For the first eight months of the 
year, electric range shipments totaled 
287,484 units, an increase of 33.9% 
over the 214,560 shipped during the 
same period of last year. 


For Last Year 


DETROIT — Kelvinator household 
refrigerator sales so far this year 
are 2%, times what they were in 
1939, reports Frank R. Pierce, gen- 
eral sales manager. Orders now on 
hand indicate that in 1940 Kelvinator 
will build the greatest number of 
refrigerators in its 27-year history, 
he declared. 

Despite lower prices in this year’s 
line, an exceptionally high unit-sale 
price average has been maintained, 
Mr. Pierce reported. 

“Although some experts predicted 
that the average price of refriger- 
ators sold would take a nosedive,” 
he said, “our dealers’ reports show 
that 80% of the sales made this year 
have averaged $160.23.” 

The company almost doubled its 
percentage of sales of the entire 
electric refrigeration industry this 
year, he declared. Both large and 
small retailers have shared in the 
uptrend in business, he added, with 


(Concluded on Page 16, Column 4) 


Electrolux Makes 
Changes In Staff 


ATLANTIC CITY, N. J.—Several 
changes in the national sales set-up 
of the Electrolux division of Servel, 
Inc. in preparation for the 1941 sea- 
son were announced at the annual 
sales convention here last week prior 
to the opening of the American Gas 
Association convention. About 150 
members of the Electrolux sales 
organization were present. 

In one important change, the gas 
commercial refrigeration and air 
conditioning department will be con- 
solidated under the direction of J. K. 
Knighton, with Carl Conkey in charge 
of gas commercial refrigeration® 


Robert J. Canniff has been placed 
in full charge of the household refrig- 
erator sales promotion department, 
with A. Jansen, Jr. as assistant. 
The home service department, of 
which Jane Tiffany Wagner is direc- 
tor, becomes a division of the sales 
promotion department. 

A. D. Howard has been named 
assistant manager of the sales pro- 
motion department for the eastern 
half of the country, and C. A. Spiegel 
has been given a similar post in the 
western half. Both men will work in 
the field. Robert R. Guenther, Amos 
Mears, and Millard Cook have been 


(Concluded on Page 2, Column 1) 


Set New Mark 


213,000 Units Shipped, 
Bringing Year’s Total 
Close To 2% Million 


DETROIT—Rocketing through the 
so-called “summer slump” period 
without any notable let-down, world 
sales of household electric refriger- 
ators by U. S. manufacturers to 
distributors and dealers set an all- 
time record of 213,000 units during 
August, to bring the total for the 
first eight months of the year to 
approximately the 2,400,000-unit 
mark, according to estimates by 
AIR CONDITIONING & REFRIGERATION 
NEWS. 

The August world total is 77,000 
units higher than the previously 
established shipments record for the 
month, 136,000, hung up in 1937, and 
is 108,000 units above the world total 
of 105,000 units reported for August 
of last year. Shipments during the 
month also kept intact the industry’s 
record of not having had a month 


(Concluded on Page 2, Column 3) 


G-E Draftees Get 
Extra Month's Pay 


SCHENECTADY, N. Y.— General 
Electric Co. employes who are called 
for military service or those who 
voluntarily enlist for the 12 months’ 
training period will receive a full 
month’s pay and be granted a year’s 
leave of absence, it was reported 
last week by Charles E. Wilson, 
president of the company. 

Only employes with one year or 
more of continuous employment with 
the company will be eligible to 
receive this adjustment. 

Provision has also been made for 
continuance, during an employe’s 
military service, of various benefits 
such as additional group life insur- 
ance, additional pension, etc. 

At the expiration of military 
service, employes will be restored to 
their former positions or to positions 
of like seniority, status and pay, 
unless circumstances make it impos- 
sible or unreasonable to do_ so. 
Re-employment applications must be 
made within 40 days after discharge 
as provided by law. 


Mr. Sloan, In His Biography, Lets 
Cat Out of Bag In Re Washer 


DETROIT—What seems to _ indi- 
cate confirmation of the persistent 
rumor that Frigidaire division of 
General Motors Corp. was developing 
an automatic-type washer to add to 
its line of appliances, was contained 
in one of the instalments of the 
biography of Alfred P. Sloan, Jr., 
chairman of the board of General 
Motors Corp., which is running in 
The Saturday Evening Post under 
the title of “Adventures of a White 
Collar Man.” 


Said Mr. Sloan: “. . . we will be 
able to produce, in the near future, 
a fully automatic cycle washer with 
an improved washing action... .” 


No information is forthcoming at 
this time, however, as to just when 
the new product will be introduced— 
whether it will be for 1941 or some 
later date. It is said, however, that 
the new washer will have no direct 
relation to the Bendix home laundry 
unit. 

Complete statement by Mr. Sloan 
with respect to the development of 
the new washer is as follows: 


“A few years ago we decided we 


should try to make a contribution in 
the form of a better engineering 
technique in the home appliance field, 
such as washers and ironers. It was 
becoming essential in the distribution 
of Frigidaire to provide a complete 
General Motors line. One day a man 
came who had a basic idea to make 
a new kind of washer. Certain dis- 
advantages had caused others to 
reject his invention. Our engineers 
were able to overcome those disad- 
vantages. By embodying his idea 
with our development, we will be able 
to produce, in the near future, a fully 
automatic cycle washer with an 
improved washing action that fully 
protects the most delicate fabrics. 
After it has been charged with soiled 
garments and started, timing devices 
control its actions. 

“When the washer stops auto- 
matically, the clothes have been 
washed, rinsed, treated with bluing, 
and ‘line’ dried. Thus, in two years, 
thanks to the availability of ample 
resources of capital and ability, this 
inventor’s work reaches a wide mar- 
ket. Competition and progress are 
inseparable.” 
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AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 9, 1940 


Electrolux Men Get 
“New Assignments 


named district managers, with Mr. 
Cook assigned to kerosene refriger- 
ator sales. 


J. L. Case, formerly district sales 
manager for upper New York state, 
has been transferred to the west 
coast, and R. N. Lindgren has been 
assigned to the upper New York 
state territory. Lyman Hill is now 
director of sales research. 

Reviewing a few of the many 
distracting influences in the present 
social and business life of the coun- 
try, the result of war, politics, and 
other factors, Louis Ruthenburg, 
Servel president, urged the com- 
pany’s salesmen to “tend closely to 
your own business and keep your feet 
on the ground, especially in your field 
of creative selling. 

“Our greatest problem today is 
dealing with current distractions,” 
Mr. Ruthenburg declared. “Our 1941 
sales outlook is good. Consistent and 
continuous selling effort will make 
the coming year the best in our 
history.” 

Sound motion pictures were used 
to present the complete 1941 gas 
refrigerator line, as well as next 
year’s selling program for utility, 
distributor, and dealer outlets. An 
expanded advertising program in 
newspapers, magazines, farm jour- 
nals, outdoor advertising, radio, and 
direct-mail was disclosed in a sound 
movie titled ‘‘Partners in Progress.” 
Particular emphasis will be directed 


at new building and replacement 
markets. 

Another movie, “Silent Partner,” 
outlined the success story of a sales- 
man who used the sales tools de- 
veloped by the company for men in 
the field. Purpose of the two movies 
was explained by George S. Jones, 
vice president. 


92.444 Units Sold In 
N. Y. Edison Drive 


NEW YORK CITY—Consolidated 
Edison Co.’s 1940 “Triple-Hit” refrig- 
erator campaign ran up a total of 
92,444 sales for a volume of almost 
10 million dollars, final figures an- 
nounced by E. F. Jeffe, Consolidated 
Edison vice president, reveal. 

The campaign, which featured 
“three fives’”—$5 allowance on old 
iceboxes, terms of $5 down, and a 
time-payment limit of five years—ran 
for six months, closing Aug. 31. 
Campaign totals include sales by the 
utility as well as cooperating dealers. 


Common Stock Dividend 
Voted By Wolverine 


DETROIT—Directors of Wolverine 
Tube Co. have declared a dividend 
of 10 cents per share on the com- 
pany’s common stock, payable Sept. 
30 to stockholders of record Sept. 16. 

In connection with the dividend 
declaration the company stated that, 
as of Aug. 1, the backlog of unfilled 
orders was at the highest point of 
any time during 1940. 


Refrigerator Sales 
Set August Record 


(Concluded from Page 1, Column 5) 

below the 200,000-unit mark this 
year. 

World sales for the eight months 
total 2,391,000 units, an increase of 
219,000 over the eight-month mark 
in the industry’s “big year’—1937— 
when sales for the period were an 
estimated 2,172,000 units. World 
sales for all of 1937 totaled approxi- 
mately 2,559,000 units. It can now 
be classed as a certainty that the 
1940 total will pass that mark by 
several thousand units. 

A month-by-month comparison of 
sales for the first eight months of 
1937, 1939, and this year follows: 


1937 1939 1940 
January 182,000 155,000 239,000 
February 259,000 208,000 290,000 
March ..... 380,000” 265,000 307,000 
pS eee ee 363,000 275,000 348,000 
OO reer 359,000 287,000- 399,000 ~ 
eer 286,000 282,000 339,000 
pe 207,000 178,000 256,000 
August 136,000 105,000 213,000 
re 2,172,000 1,745,000 2,391,000 


World shipments by 14 manufac- 
turers reporting to National Electri- 
cal Manufacturers Association totaled 
202,209 units during August, to bring 
the eight-month Nema total to 
2,273,369. This compares with 2,027,- 
229 units shipped by Nema compa- 
nies during the first eight months 
of 1937, and 1,667,663 in the same 
period of last year. 


@ 
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Nema Refrigerator Sales In August 


The following 14 companies reported 
sales to the Refrigeration Division of 
the National Electrical Manufacturers 
Association (Nema) on household electric 
refrigerators for August, 1940: 

Apex Electrical Mfg. Co., Crosley Corp., 
Edison General Electric Appliance Co., 
Inc., Frigidaire Div. General Motors Corp., 
Gale Products Div. Outboard Marine & 
Mfg. Co., General Electric Co., Gibson 
Electric Refrigerator Co., Kelvinator Div. 


Nash-Kelvinator Corp., Leonard Diy. 
Nash-Kelvinator Corp., Norge Div. Borg- 
Warner Corp., Stewart-Warner Corp. 
Sunbeam Electric Mfg. Co., Universa] 
Cooler Corp., and Westinghouse Electric 
& Mfg. Co. 

The sales of the reporting companies 
include units manufactured for the follow- 
ing concerns: Montgomery Ward & (Co., 
Potter Refrigeration Corp., and Sears, 
Roebuck & Co. 


SALES FOR AUGUST, 1940 


Domestic Canadian 


Other Total 
Foreign Worid 


Lacquer (Ext.) Cabinets Complete 
1, Eee SHA SOG: Beis coc ciceecs basees 2,337 56 490 2,883 
Be PE Bio ecavcee sas ee ee 13,658 1,103 1,0817 15,842 
J eR recy ore 6,518 496 5357 7,549 
Ze, CUO Gee G6 Toss ccccsciacs nase 140,589 2,799 2,194 145,582 - 
Bs FR FO Boies cs ce nsss cane bois 1,726 3 2 1,731 
ie ORE ONS, SACs seri ee 15,784 157 392 16,333 
TD Ue Bee Cie Fes 6k ccs sess ce seses 395 er ciate 395 
BS. 2B GU. Fi. BAG UP is sc cecvccccssceses 20 pe 1 21 
©. Total LACQUSP 2.22. ccsccrscccedcoss 181,027 4,614 4,695 190,336 
Porcelain (Ext.) Cabinets Complete 

10. Less than 5 cu. ft... ...cccsccccceves shea opus er eine 
By, Wr Oe Blo oo ckte vesescceces 155 13 49 217 
12 ee OU Blick ower sccteeceeonss 8,563 6 243 8,812— 
13 TOO TEP GOs Toca cei isteccusenese ae dase ee re 
14 ee 2 rr 1,765 2 122 1,889 
15 Og CE ae ee eee a 140 eoit 8 148 
36. 18 ou. Tt. and up......... holeehane : 331 2 16 349 
DT; FOC POPOOIAIA: biaciccc ic cccesesevnes 10,954 23 438 11,415 
18. Total—Lines 9 and 17.............. 191,981 4,637 5,133 201,751 
19. Separate Systems, %4 hp. or less... bce ee 458 458 
20. Total FROUNGHOIE 22s ccecciscciocese 191,981 4,637 5,591 202,209 
VRS THO bse cc itsccescses eee eeseee 204.0 391.0 51.3 189.0 


*Based on weighted sales for 1934, 1935, and 1936. ¢Includes sales and credits. 


Note: Beginning with the month of August, domestic sales of separate 
systems were reported as complete units while household evaporators, con- 


YOU’RE IN THE BEST COMPANY WHEN YOU CHOOSE 


DE LUXE FLASH COOLERS! 


Style and Performance all in one package! Peerless 
Flash Coolers are so handsomely constructed that 
they are an actual decoration—fixtures as smart in 
appearance as they are efficient in operation. 


Volumes of cold air drift downward through 
brilliant, polished baffles. So gently that de-humidi- 
fication is held to a barest minimum. Rifled tubing 
... wedge-locked fins .. . top grade material .. . 
superb workmanship .. . all add up to a unit of 
genuine quality. In any company Peerless De Luxe 
Flash Coolers are obviously superior. 


Expensive? Not at all! These Coolers are made 
strictly within this company’s iron-clad policy, 


“More Refrigeration per Dollar.” 


For full description see Page 4 of the Peerless 
Catalog, or call your refrigeration parts jobber. 


Be sure to see the Peerless Products exhibit (booths 102-3-4-5) at the Third Annual All-Industry 
Refrigeration and Air Conditioning Exposition . . . Jan. 13th to 16th . . . Stevens Hotel, Chicago. 


NEW YORK FACTORY 
43-20 34th Street 
Long Island City 


Where nothing but the finest is acceptable, 
you'll find these gleaming, non-drying beauties 


Pierleoa. of AMERICA inc. 


Midwest Factory, General Offices—515 W. 35th Street, Chicago 


EXPORT DIVISION 
P. O. Box 636 
Detroit, Mich. 


PACIFIC COAST FACTORY 
3000 South Main St. 


Los Angeles, Calif. Dallas, Texas 
= a ay 3 ry 
a, ee a) | Vey: 


SOUTHWEST FACTORY 
2218 N. Harwood St. 


Above: Fred Harvey Restaurant at Cleve- 

land Union Terminal protects the high 

gee of its foods with Peerless De Luxe 
lash Coolers. 


Left: De Luxe Flash Coolers solved the 
problem of “refrigeration with eye-ap- 
peal” for Biltmore Florists, Los Angeles. 


densing units, and cabinets were dropped from the report entirely. 


California, Ohio Well 
Up In State Totals 


States and Household Low Sides 
Territories August Cumulative 
/ rere 1,975* 23,906 
(er rer ee 330* 7,303 
Po Peer ce ree 860 16,529 
oS rae 14,296 153,857 
REED: ha-bsanieseens 1,138 15,798 
Connecticut ......ce0. 3,106 34,247 
SNE ib .t8055500% 369 5,402 
District of Columbia.. 2,418* 14,558 
PEE > SGbsoakeereekes 4,393* 27,833 
BEND: Sidoseresecceas 3,866* 32,365 
RSS eer eae 834 9,844 
ERS ih 6ng BES ERNE 13,898 173,738 
0 Ree eer 5,855 64,593 
NES. 4.5.5 bs capnetowalys 2,645* 40,659 
PE Vo.icaiva ee diva 1,187* 20,575 
errr ere 2,724 31,408 
BEE 56x 430.00060%% 2,781 26,372 
EL AA's c3 2 49 25456534 914 9,486 
CS errr rere 2,531 25,061 
Massachusetts. ........ 7,459 76,560 
MEY 6 iscecaessanee 9,873 111,605 
pS rn 4,197* 62,148 
pee 1,432 14,613 
EN. ics be wcbeaars 4,298 58,065 
ere res errr 369* 6,315 
PUOWEORRR oc ccesccecses 1,160 16,931 
es eee 134 2,468 
New Hampshire ...... 453 6,318 
BO BOUND oc cvcicicccs 5,522 84,327 
ROW BEOMICO ccc cases 210* 3,910 
a: i a 26,649* 228,923 
North Carolina ....... 2,585* 39,429 
North Dakota ........ 199* 4,257 
SR ee 13,148 141,382 
IMEMOU. sci cscsvenses 1,260* 21,185 
Arr rrr 1,359 22,240 
Pennsylvania ......... 17,164 199,599 
mnoge Island ......66 896 9,312 
South Carolina ....... 2,334* 19,722 
South Dakota ........ 291* 4,969 
| errr 4,088 38,149 
.. errr rrr 8,507* 89,159 
BE 6a bn abt SeRS Obes 1,049 11,742 
errs rear 222* 4,544 
.. eeeee --- 2,598° 33,144 
Washington .... oe 41,630 
West Virginia . ee 1,603 23,382 
(Cee 3,173* 48,742 
a. Cee 199 2,380 


Total United States.. 191,981 
*Includes sales and credits. 


2,160,684 


G-E’s Third-Quarter 
Orders Up 133% 


SCHENECTADY, N. Y.— Orders 
received by the General Electric Co. 
during the three months’ ended 
Sept. 30 amounted to $185,156,837, 
compared with $79,510,205 for the 
same period last year, an increase 
of 133%, President Charles E. Wilson 
announced last week. 

This was the largest amount of 
new business ever received by the 
company in any three months’ period. 

For the first nine months this 
year, orders received amounted to 
$397,810,151, also a record for this 
period, compared with $248,581,851 
for the corresponding period a year 
ago, an increase of 60%. 

Largely as a result of the National 
Defense Program, in which _ the 
General Electric Co. is fully cooperat- 
ing, orders for the U. S. Government 
have accounted for slightly more than 
one-fourth of the total business 
obtained so far this year. 

Exclusive of business for the 
Government, the company’s orders 
received from regular commercial 
sources during the first nine months 
this year increased 31% over the 
same period a year ago. 


Georgia Power Adds Line 


ATLANTA — Georgia Power Co. 
has added Universal electric ranges 
to the major appliance lines which 
it merchandises in this territory. The 
company also merchandises Electro- 
master and Westinghouse ranges. 


fulfill. 


THE GAUGE 
WITH THE 
“RECALIBRATOR” 


OU don’t need to know any name but the one that appears 
above to fill all your requirements for refrigeration instru: 
ments — and a number of requirements that no other line cam 


Marsh offers the “Recalibrator”, for instance, which enables 
you to restore the original accuracy of any Marsh Gauge oF 
Dial Thermometer with the twist of a screw driver; the 
patented stabilizer 
shocks; the patented dial arrangement which provides easily 
read one-pound divisions in the low pressure ranges. 


In addition to the standard instruments, Marsh offers the 


which protects gauges from sudden 


“Serviceman” remote reading indicator, and a complete line of small portable 
recorders—temperature, pressure, operating cycles and humidity—built to highest 
standards but available at remarkably moderate prices. 


Write for latest refrigeration industry catalog 
JAS. P. MARSH CORPORATION 


2067 Southport Avenue 


Chicago, Illinois 
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Distributor-Dealer Doings 


New Store In Auto Supply-Appliances Chain 
Has Departments on Four ‘Selling Levels’ 


MT. CLEMENS, Mich.—Emphasiz- 
ing its trend from an automobile 
supply house to a “‘motorist’s depart- 
ment store,’ Ned’s Auto Supply Co., 
which merchandises several lines of 


major appliances through its six 
retail outlets in the Detroit area, has 
put into effect a new principle in 
its ultra-modern new store here— 
that of segregating its various lines 
of products by placing them in 
separate departments located on 
different selling levels. 

Borrowing an architectural idea 
from a Detroit clothing store, the 
Ned’s firm designed its Mt. Clemens 
unit with four selling levels. 

At one end of the main selling 
floor, there are steps leading down 
to a smaller sales area about half 
a floor below the main level and 
extending out beyond it rather than 
under it. 

Directly over this semi-basement 
is a semi-mezzanine of exactly the 
same size as the semi-basement and, 
like its downstairs mate, reached by 
steps leading from the main floor. 


Fourth level in the set-up is a 
balcony which, like an indoor race- 
track in a high school gym, runs all 
around the inside edges of the main 
sales room. This balcony may be 
reached either directly by stairs 
from the main floor or by stairs 
running from the semi-mezzanine. 


The store’s large appliance depart- 
ment is located along one side of this 
balcony. Individual appliance units 
and special appliance bargains are 
spotted strategically by entrances on 
the main floor, however, to catch the 
eye of general store traffic. 


The store expects to pull consider- 
able traffic from the big super-market 
which, although not connected with 
the Ned’s establishment, is located 
in the same building. 


Day before its recent formal open- 
ing to the public, the store held a 
preview opening for its suppliers, the 
press, and invited guests. At this 
showing the sales floor was decorated 
profusely with floral good wishes 
from suppliers and friends. 


Dealer Sales Predominate 
In Carolina Sales Total 


RALEIGH, N. C.—Combined deal- 
er-utility sales of major electrical 
appliances for August in the terri- 
tory served by Carolina Power & 
Light Co. have been compiled by the 
utility, and as usual the final tabula- 
tions show that only in ranges and 
water heaters were the power com- 
pany’s sales any appreciable factor 
in the total count. 

The utility sold 36 ranges compared 
to 349 sold by dealers, and 16 
water heaters against 90 by dealers. 
Other utility sales were negligible. 

Total sales in the territory for the 
month are tabulated below: 


Appliance Units 
WOREIMMURAOED cccicacccscssccerica 1,339 
PR eee errr 385 
WRAP HOREBTE ccc cc ccccscscsccws 106 
AP CORGHIONGPS ...66000.6ss008 18 
BME SiiiisaGis skeet crswea deseo 3,167 
oy, Ener Te 452 
Vacuum cleaners .........:..0+0 162 
DISHWABHETS. .occccicccsccsscccces 2 


Cincinnati Distributor Is 
Host To Crosley Dealers 


CINCINNATI — More than 300 
dealers from Ohio, Kentucky, and 
Indiana attended the fall radio meet- 
ing and the dedication of Crosley 
Distributing Corp.’s new showroom 
Sept. 30. 

William T. Wallace, manager of 
the radio division of Crosley Corp., 
Presented the line of radios, phono- 
staph combinations, and recording 
Sets. L. Martin Krautter, Crosley 
advertising and sales promotion man- 
ager, presented the fall advertising 
and sales promotion program. 

Entertainment was provided by 
Ray Shannon, veteran comedian of 
WLW and WSAI, Ray W. Conway 
and A. J. Valentine of the distribut- 


ing company, who can sing as well 
aS sell. 


Douglass, Inc. Is New Firm 


MANCHESTER, N. H.—Dougiass, 
©, local refrigerator and radio 
€s and service firm, has opened 


at a new location at 25 Stark St. 
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Wilmington Dealer 
Opens Branch Store 


WILMINGTON, Del. — Wilmington 
Auto Sales Co., Frigidaire refrig- 
erator and residential air condition- 
ing dealership here, recently opened 
new quarters at 40th and Market Sts. 
here, which it will maintain in 
addition to its present showrooms at 
10th and Tatnall Sts. The company 
also operates a branch in Newark, 
Del. 

John F. Porter heads the organi- 
zation, which also sells Chevrolet and 
Buick automobiles and Delco heat- 
ing equipment. The company was 
founded in 1904. 


Collier Sales Co. Takes 
Much Larger Space 


COLUMBUS, Ohio— Collier Sales 
Co., Norge dealer here, has opened 
enlarged showrooms at 112 N. Third 
St. The new store combines the 
appliance display shop and _ the 
furniture warehouse, which were 
formerly housed separately. 

The new store, with five times the 
display capacity of the former store, 
has facilities to display a line of 
furniture and house furnishings, in 
addition to the complete line of 
Norge products, Zenith and Philco 
radios, and Maytag washers. 


Hotpoint Duplicates 
Washer-Ironer Prizes 


CHICAGO—Hotpoint laundry equip- 
ment dealers who enter window 
displays in the National Washer- 
Ironer Week competition will win 
double money if their windows 
qualify for prize awards, announces 
Harry Warren, manager of Hot- 
point’s home laundry division. 

Hotpoint will duplicate the Washer- 
Ironer committee awards, if the 
winning windows display that equip- 
ment exclusively. Special window 
display materials have been prepared 
by the company for the week’s pro- 
motion. 

Distributor salesman sponsoring a 
winning window also will receive a 
duplicate award from Hotpoint, if 
the window is a Hotpoint “exclusive.” 


WHO’S WHO WHERE 


Takes New Post 


Linebaugh Advanced 


‘New Companies 


By Sidles Co. 


OMAHA, Neb.—H. R. Linebaugh, 
formerly manager of the Sidles Co. 
office at Des Moines, Iowa, has been 
appointed manager of the appliance 
division with offices at headquarters 
here. 


Forster. 


Dallas Power Promotes 


-Dixon and Walne 
To New Jobs 


DALLAS, Tex.—Ray C. Dixon, 
formerly head of the dealer section 
of Dallas Power & Light Co., has 
been named residential sales manager 
of the company. 


The dealer section, now combined 
with the home service section, will be 
headed up by H. M. Walne. Mr. 
Walne directed home service work 
for several years. 


HARBOR REFRIGERATION 


LONG BEACH, Calif. — Harbor 
Refrigeration Co. has recently been 
organized here at 2224 Atlantic Ave. 
Carl W. Ahman is owner. 


CONTINENTAL SERVICE CO. 


BUFFALO — Continental Refrig- 
erator Service Co. has been organized 
at 820 Genesee St. here by Karl 


GROCERIES TO APPLIANCES 


BETHUNE, S. C.—James King, 
who for many years has been en- 
gaged in the grocery business here, 
has taken on the General Electric 
line of appliances. 


McLAREN REFRIGERATION 


LOS ANGELES—J. W. McLaren 
has opened McLaren Refrigeration 
Co. at 4856 Santa Monica Blvd. here. 


CHARLES J. ALLEN 
New manager of the Baltimore- 
Washington office of Frigidaire 
division, General Motors Corp. 
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Old Style Trays have § seen their Last Days... 


There’s no doubt about it. These Inland 
ice trays relegate old style ice trays to 
ebscurity. Today when you say ice cubes, in 
a flash you think of ice trays by Inland... 
for a few cubes or a brimming bowlful— 
instantly, full-sized and unshattered. 

It’s easy to demonstrate and sell the 
advantages of these fast-freezing, quick- 
releasing Magic Finish Ice Trays by Inland. 
For superswift, maximum convenience, it’s 
the Shucker Tray, of course. And for the 


quick-release feature at minimum cost, it’s 
the Tilt Out Tray, beyond question. In 
other words, for original factory equipment 
by leading makers or for replacement sales 
by dealers, ice trays by Inland are first 
choice for every price and every purpose. 
For details, prices and discounts, write to 


INLAND MANUFACTURING DIVISION 


GENERAL 


DAYTON, OHIO 


MOTORS CORPORATION 


CLARK, NEW JERSEY 
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Experience Shows That Successful 
- Room Cooler Sales Technique Is 


‘Get’ Em While They’re Hot’ 


Chicago Utility Company Finds Trial Installations 


Most Effective Sales 


Method at This Time 


By Phil B. Redeker 


CHICAGO—Take it from a man 
who has sold a lot of them, selling 
room coolers is a game that offers 
problems all of its own. 

But that man, G. G. Freyder, who 
heads room cooler sales for the 
Commonwealth Edison Co. of Chi- 
cago, has great faith in the future 
of room coolers as an appliance. 
He has seen his sales of such equip- 
ment nearly double that of the 
preceding year each year since 
Commonwealth Edison started to 
merchandise them. 

Here are some suggestions which 
Mr. Freyder makes concerning room 
cooler merchandising, gleaned from 
his experience: 

Since the sales curve fluctuates in 
almost an exact parallel with the 
temperature chart, it inevitably fol- 
lows that sales and promotion effort 
must be concentrated in those periods 
when the weather is really HOT. 

Reason for this is that the room 
cooler business is a “straw hat” 
business—the prospect buys only 
when he becomes conscious of a 
reason for buying. John Public can- 


not remember how he suffered during 
the hot spell last summer, or picture 
how he will feel in the coming season. 

The late Spring, before the real 
hot weather comes, is a good time 
to advertise any “holdover” merchan- 
dise at reduced prices.. It is about 
the only way room coolers will get 
attention at that time. 

In all advertising list the phone 
number, perhaps prominently. When 
hot weather makes people uncom- 
fortable, and they want to do some- 
thing about it, they want action 
fast, and if the phone number has 
caught their attention, they’ll call 
you. 

Don’t try to give the customer an 
“engineered” job. If the room cooler 
doesn’t reduce the temperature the 
number of degrees that the experts 
specify, it may nevertheless produce 
a degree of comfort that may be 
even more satisfactory to the cus- 
tomer. This is particularly true of 
customers who have had experience 
with “overcooling” in theaters, etc. 

A trial plan is a great stimulus to 
sales, because it is the only way to 


prove to the prospect the service 
that the room cooler will give him. 
But every trial order should first be 
checked by the man in charge of 
installations and the credit depart- 
ment. 

While it might seem that a time- 
payment plan would backfire, because 
of the large portion of the year 
when the device is not used, this 
isn’t necessarily so. One way to 
block this is to make the customer 
absorb the cost of repossession. 

In the northern part of the country, 
where tough winter weather is ex- 
perienced, it is foolish to install a 
window cooler so that it is ready for 
year-around operation. 

Make the installation so the win- 
dow-sill type of unit may be removed, 
and on the larger floor models (which 
can give adequate ventilation in the 
winter), make the installation so that 
it is possible to close the window 
if desired. 

From whence come prospects for 
room coolers? The following analysis 
of the origin of sales which Common- 
wealth Edison Co. made in 1939 
suggests an answer: 


go ae er Ter re eee 35% 
Inquiries (Telephone or Mail) ... 32% 
CE vine 80506 0646809%565050005 33% 


WHO BUYS THEM? 


For what purposes are room coolers 
purchased? <A breakdown of Com- 
monwealth Edison sales in 1939 
shows the classification of buyers in 
percentage of total sales: 


PRIVEE GHOSE ciciciccscccccvcucs 27% 
COT OGR COON bbb bo screcccecesses 10% 
Living Rooms in Residences .... 7% 
Bedrooms in Residences ........ 28% 
PRPCICIONE DWHICGS 2.6 csseesecses 138% 
De GOCE vo es cases ccscars 9% 
PECCTGNCGU oii es civdscsarcens 6% 


The installations under ‘‘miscellane- 
ous” included those for small stores, 


hospitals, photographer’s _ studios, 
tailor’s fitting room, and a conference 
room. 

In making a report on room cooler 
sales activity to his company, Mr. 
Freyder offered the following view- 
points: 

“The electric room cooler is one 
of the few plus load builders among 
the electrical appliances sold by the 
company. For example, it is esti- 
mated that 30% of the electric re- 
frigerators sold this year will replace 
old ones, and the new refrigerator, 
because of its greater efficiency, will 
consume only half as much current 
as the old one. 

“Electric room coolers are used 
during the summer when the light- 
ing load has fallen off. They use 
approximately 700 kwh. per con- 
nected horsepower per season and 
consume more electricity than a 
domestic refrigerator. In fact, a 
typical %4-hp. model uses twice as 
much. 

“Another interesting fact is that 
while only one domestic refrigerator 
is used in the average home, several 


- room coolers are desirable. 
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_GET THE CENTURY ‘SPECIFIC PERFORMANCE’? MOTOR THAT FITS YOUR JOB 


hen you specify or install an inherently 
quiet Century Cushion Mounted Motor, 
you have an electric motor installation so quiet 
that it will generally satisfy the most critical. 


Century Motors have always enjoyed an 
enviable reputation for being remarkably 
free from vibration—they are especially de- 
signed for quiet starting, quiet acceleration 
and quiet running. So when we add cushion 
mountings to Century Motors we provide 


quietness plus. 


Century Cushion Mounted Motors are 


RS 


“4 


'. Above: Century 3 horse- 
| power Repulsion Start 
i tedaction Motor with 
'. cushion base mounting. 


he ‘At left: Century 3 horse- : 
/ . power Squirrel Cage 
Motor with cushion base. 


There’s a wide variety of motor types to as- 
sure the correct, quiet motor for any appli- 
cation within the size range. 


Other Century Motors, for industrial, com- 
mercial and domestic applications, are 
available in a wide variety of types and 
ratings from fractional to 600 horsepower. 


We invite you to look upon your nearest 
Century Motor Specialist as your consulting 
engineer. His years of experience in proper 


motor selection and application are always 


available in sizes from fractional up to three 


horsepower in types that include Repulsion 
Start Induction, Squirrel Cage, 


at your service. Call him in today. 


CENTURY ELECTRIC COMPANY 
1806 Pine St. 


St. Louis, Missouri 


Capacitor and Direct Current. D. Z Z, Offices and Stock Points in Principal Cities 


MOTORS 


" One of the Largest Exclusive Motor Manufacturers in the World — 
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GIVES BALANCED LOAD 


“During 1939, roughly one-third of 
the electric room cooler installations 
made by the company were in 
executive offices, one-third in physi- 
cians and dentists offices, and one- 
third in homes. This division tends 
to give a balanced 24-hour load, the 
units in offices operating during the 
day and those in the home mostly 
at night. 

“Electric room coolers must be 
merchandised. They are a specialty 
item and should be treated as such. 
They need the same _ promotional 
methods which were used so success- 
fully on other electrical appliances. 

“An adequate and appropriate sales 
display is necessary and model rooms 
should be set up as has been done 
so effectively in promoting electric 
kitchens. The average person cannot 
visualize how an electric room cooler 
will look in his home or office or 
how nicely the cabinet will blend in 
with other furniture in the room. 


DISPLAY ‘MUSTS’ 


“After all, an object is small or 
large by comparison. For example, 
a locomotive may look large along- 
side a baby buggy, but is small 
when compared to an ocean going 
steamship. Thus an electric room 
cooler creates a better impression 
when displayed along with other 
furniture. 

“All units should be operating with 
cold air blowing out of the grilles. 
This is very necessary because from 
observation prospective customers 
will move from one _ cooler to 
another and unconsciously hold their 
hands over the grille to feel the 
cold air coming out. 

“Room coolers should not be sold 
with an idea of selling a customer 
a complete air conditioning job. 
It is not necessary to have a com- 
plete air conditioning system to be 
comfortable in summer any more 
than it is necessary to have a suit 
made by a tailor to make a present- 
able appearance. A well-fitting $35 
readymade suit is just as effective. 
A successful sales promotion must 
be a compromise between good engi- 
neering methods and the aggressive 
sales tactics used with other appli- 
ances. 


THE TRIAL OFFER 


“The one way of demonstrating to 
our customers the comforts they may 
have from an electric room cooler is 
through a trial offer. Such a plan 
was used last year on one make 
through the cooperation of the manu- 
facturer. It was very successful 
and helped convince the customer 
that he was not gambling in buying 
this new device. It helped us sell a 
number of electric room coolers that 
otherwise might not have been sold. 

“The payment plan offered by the 
Commonwealth Edison Co. makes it 
easy for our customers to own an 
electric room cooler. A window sill 
model with sufficient capacity to 
provide comfort cooling for the 
average bed room can be purchased 
for as little as $15 down and 24 
monthly payments of $6.29.” 


Canadian Theater Gets 
New Cooling System 


HALIFAX, N. S., Can.—Air condi- 
tioning has been installed in the 
35-year-old Family theater here. 
Originally established by Keith-Albee 
the theater is now owned and oper- 
ated by Franklin-Herschorn. 
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‘Pollen Free’ Room 
Used in Treatments 
At Buffalo Hospital 


BUFFALO—General Hospital here 
has a new air conditioned room 
which is said to be a paradise 
for anyone who is “allergic” or 
asthmatic. The hospital has found it 
quite successful in treating patients, 


The room is free of pollen which 
produce allergic or asthmatic condi- 
tions. It is cooled and dehumidified 
in summer and warmed in winter, 
The air is re-circulated constantly, 
with about 10% of fresh air added, 


Tests made during one ragweed 
season showed that while pollen 
was in the air daily out-of-doors, 
it was found in the room in small 
amounts on only three of 222 days, 

Furnishings are chosen to produce 
as little dust as possible. Both 
beds have sponge rubber mattresses 
and pillows and open springs. Plain 
wooden or wicker chairs are used. 
Visitors are asked not to use cos- 
metics, perfumes, and powders for 
several hours before coming to the 
hospital. There is no upholstery, no 
rugs, no draperies, and no flowers 
are permitted. 

A survey shows that patients with 
Severe cases of asthma more fre- 
quently obtained prompt relief in the 
room than those admitted to the 
wards. 


G-E Dealer Installs 
Largest and Smallest 
Jobs in His Town 


COLUMBIA, S. C.—wWithin one 
month the Perry-Mann Electric Co., 
General Electric distributor here, has 
completed both the smallest air con- 
ditioning job in town and one of the 
largest installations. 


Smallest is a Columbia jewelry 
store known as the Jewel Box. The 
shop is so tiny—8 ft. wide and 15 ft. 
long—that only a special-sized cool- 
ing coil, suspended from the ceiling, 
would fit. Refrigeration is furnished 
by a G-E %-hp. condensing unit 
enclosed under a showcase. 

Perry-Mann officials are a little 
worried for fear that on a particu- 
larly busy day, the air conditioning 
equipment will be sold by mistake. 


Several hundred times the size of 
the Jewel Box is the new six-story 
State office structure known as the 
Wade Hampton building. Designed 
by LaFaye, LaFaye & Fair, Columbia 
architects, it is built of limestone, 
granite, and steel, and cost over 4a 
million dollars. 

The building is air conditioned 
throughout, with four G-E 40-hp. 
condensing units and four type GB- 
9A evaporative condensers. 


Conditioning Installed In 
Large College Cafeteria 


STATE COLLEGE, Miss. — When 
a basement storeroom at Mississippi 
State College here was transformed 
into a new cafe at a cost of $18,000 
to accommodate 300 persons, officials 
decided to air condition the cafe. 

Constructed in the basement of 
the “world’s largest college cafe- 
teria,” the grill includes, in addition 
to the cafe section, a large dining 
room which is to be used for danc- 
ing, banquets, and parties. 


CUSTOMERS 


Want zt. 


a, 
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DEALERS | | 
Wanted! 


The market for ‘‘pack- 
aged”’ air conditioning 
is almost unlimited. 
But no sale is better than the unit 
you sell! It will pay you to investi- 
gate the GR-Lipman line. We have 
a liberal sales franchise . . . and 
equipment that is unex- 
celled. Write for details. 


GENERAL REFRIGERATION pivision 
Yutes-American Machine Cc Z 
Dept AC-2 Beloit, Wiscons! 
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Dealer Beats Price Drop By Paying Salesmen An 


Extra Bonus For Selling More, Expensive Units 
Same System Works Other Ways Too, He Finds 


By Robert M. Price 


YORK, Pa.—To stimulate sales of 
higher-priced refrigerators, William 
B. Stock, Frigidaire dealer here, 
offered salesmen an extra bonus for 
all sales over $150 during a “June 
Bonus Contest.” 

The extra bonus was awarded on 
a sliding scale, based on the selling 
price of the refrigerator. For refrig- 
erators retailing for $159.50 the 
salesman received a 10% commission 
plus a bonus of $1.50. For $169.50 
models the bonus was $2.50, increas- 
ing to $5 for the highest-priced 
refrigerator sold. 


The plan was a successful means 
of pulling sales out of the low- 
priced brackets, according to William 
B. Stock, head of the firm. Sales- 
men, receiving “cash incentives” for 
selling up, made extra efforts to sell 
more expensive refrigerators’ to 
every prospect. 


INCOME AND EFFORT 


Mr. Stock believes that salesmen 
are moved to greater effort if that 
extra effort is rewarded with extra 
income. This spring a “closing 
contest” was staged. Bonuses were 
offered for all sales closed on a 
certain day. For some time previous 
to this refrigerators were put out 
on trial demonstration in hie ciund 
homes. 

If a salesman closed one deal on 
that day he received a $2 bonus. 
Two sales netted him $5 and three 
sales $10. The contest brought 
many suspects and prospects into 
the user classification. 


The trial demonstration plan is 
used quite extensively by the store. 
In 95% of the cases, demonstrations 
result in sales, Mr. Stock reports. 


The bonus system is also extended 
to the service department. Service 
men are paid for tips leading to 
sales. These tips are turned over to 
the sales manager, and if the sale 
is made within 30 days the service 
man receives $2.50, half of which 
is paid by the salesman closing the 
deal. Service men get $5 commer- 
cial leads if the sale is made in 
60 days. 


MAKING SERVICE PAY 


“Generally speaking,” Mr. Stock 
said, “the service department is a 
losing proposition because there is 
not enough cash in repair work. 
People seem to think you should 
service their refrigerators mmeney 
without cost.” 

To reduce this service loss, Mr. 
Stock inaugurated a campaign to 
get cash service business by means 
of a special inspection service offer. 
This direct-mail campaign offered a 
complete inspection service on house- 
hold refrigerators. The inspection 
included cleaning and oiling motor, 
cleaning compressor, cleaning switch 
points, checking motor brushes, 
adjusting suspension springs, check- 
ing temperature, aligning fan assem- 
bly, and cleaning condenser. Charge 
was $1; terms were cash. The cam- 
paign, in addition to the cash income 
from these inspections, increased the 
sale of replacement parts and pro- 
vided a valuable door opener for 
new equipment sales. 

Finding trade-ins increasing Mr. 
Stock has made moves to cut losses 
in these deals. Ice boxes are limited 
to $2.50 allowance top. If more than 
this is allowed by salesmen he must 
split the difference with the store. 
In selling used electric refrigerators 


Sam’s Selling Slants 


_— <a 


Vv. E. (“Sam”) Vining, 
merchandising manager 
for Proctor Electric Co., 
is the industry’s most 
colorful salesman, This 
is the fifteenth of a 
series of Sam’s famous 
“Selling Slants” mes- 
sages to salesmen. An 
earlier series was pub- 
lished in the News in 


1937, and later was 
published as a pocket- 
sized book. 


ARGUMENTS 


I have heard that John Wanamaker first informed us 


Customer is always right.” 


“The 


Personally, I am not so sure of it—but I do know it is a 


800d idea to 


Let the customer think he is right. 


Selling is no business for a man or woman who insists on 


Winning an argument. 


Every time you win an argument you lose a sale. 


Check it up. 


That doesn’t mean we are to avoid discussion of the facts in 


the case, 


It really means that a good salesman knows the difference 
between argument and discussion. 


In a discussion the salesman keeps his eye on the ball, swings 


his prettiest, and takes his “lie” as he finds it. 


In an argument 


there is g tendency to lift the shoulder, look up, and blame the 


results all on luck. 


I have found that the argumentative type of salesman—the 
“T-says-to-him” type—usually talks a good game of selling—and his 
Poor scores are entirely due to luck and the “breaks.” 


And— 


A mad customer is the sheriff’s next o’ kin. 
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Mr. Stock employs a “used exchange 
certificate.” 


This certificate is issued to the 
purchaser of a used box and gives 
a 90-day guarantee. If dissatisfied 
the customer is allowed full purchase 
price on a new refrigerator. Within 
a period of a year a similar allow- 
ance is made subject to a monthly 
rental charge deduction. The monthly 
rental charge is based on _ the 
purchase price of the refrigerator. 


The sales force, headed by sales 
manager C. H. Brown, has a year- 
long sales training and _ prospect- 
getting campaign. These activities 
are also sparked by bonus arrange- 
ments. For regular sales meetings 
Salesmen receive a 15 cent bonus if 
they attend—and on time. In the 
winter months salesmen are paid a 
certain rate for users and neighbors 
they call on. There is also a bonus 
for cold canvass calls in “off-season.” 


In making these calls salesmen 
gather information on appliances in 
use with a view to call-backs for 
sales. This information is kept on 
file. Salesmen on floor duty made a 
systematic survey of every name in 
the telephone directory. Routine 
calls were made to establish the 
appliances in use, and, if possible, 
the make and age of each appliance. 
This survey is proving helpful in 
placing demonstration units and in 
making follow-up calls. 


T 


The Oldest Firm of Rubber Fabric Belt Specialists 


L. H. GILMER COMPANY 


[+s good business to handle good belts like 


Gilmers. They insure customer satisfaction and re- 
_ peat business. Gilmers satisfy because they’re built 
that way... by belt specialists... on the largest 
assortment of V-moulds in the entire world, They're 
never skimped ... they’re full size, full width, Qs 
full thickness. They're tough, long-wearing, with 
minimum stretch. They run quietly, permanently, : 


ACONY, PHILADELPHIA, PA. 
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peor by over a billion hours of satis- 
factory service, Modine Unit Heaters are 
as modern as a brand new factory. Known 
for their fast, dependable and economical 
performance, as well as their reputation for 
improving plant production efficiency and 


employee comfort and health. 


As pioneers in Unit Heater production, 
Modine has developed outstanding improve- 
ments in this advanced method of heating. 
New Built-in Safety Fan Guard, New Sound 
Silencing and New Rust Protection by Bon- 
derizing are among recent developments, 
contributing to safety, better performance 


and lower maintenance costs. 


Bonderizing provides effective finish pro- 
tection, even under the adverse conditions 
to which heating equipment is subjected. It 
seals the metal from moisture, assures better 
paint adhesion and maintains original fine 
appearance many times longer than finish 


over bare metal. 


PARKER RUST PROOF COMPANY 
2197 E. Milwaukee Ave., Detroit, Mich. 


how is 
illustrates t 
equipment 

applying it. 


A TOP. QUALITY 


SEND FOR THIS BOOK 


It explains Bonderizing — 
what it is—what it does— 
is applied, 
e type of 
necessary for 


Tice WEF s ‘UNIT HEATER: 
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TESTED BY THE SALT SPRAY 
AS WELL AS IN THE PLANT 


A section of Unit Heater 
casing with paint applied 
to bare metal and exposed 
to salt spray for 120 hours, 
Finish has failed. 


A similar section of Mo- 
dine Unit Heater casing, 
Bonderized and then 
painted and exposed to salt 
spray for 120 hours. Finish 
still in good condition. 
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After the 
First Million 


EN who have been around 

the appliance industry long 
enough to watch the progress of 
washing machines, ranges, and 
refrigerators as products which 
have come to industry maturity 
have worked out a pretty good 
time cycle on the “age” of any 
particular appliance. 


This “age” is not reckoned in 
terms of months or years that an 
appliance has been on the market. 
Rather, it is measured in terms 
of the number of units which 
have been sold. 


Consumer Acceptance Established 


After Million Units Sold 


It is the “first million’? which 
is the toughest to get. After a 
million units of any appliance has 
been sold, it tends to achieve a 
more or less_ steady volume, 
bolstered by an active replacement 
market. 


But that “first million” is sold 
only by the hardest kind of 
creative selling. 


With some products—the elec- 
tric range is a prime example—the 
cycle is exceedingly slow. With 
others—electric refrigerators fur- 
nish the classic instance—the 
cycle is wondrously rapid. The 
difference lies in the soundness of 
the merchandising plan, and the 
effectiveness of the promotion. 


Electric Ranges Get Whirl 
From Good Dealers 


Electric ranges are now becom- 
ing a really strong item, thanks 
to the application of methods 
worked out in the promotion -of 
electric refrigerators. They are 
getting a real whirl from good 
dealers, because there are still 
rewards in the business for good 
dealers. 


Washing machines, however, are 
a different story. Having had the 
profits largely squeezed out by 
helter-skelter merchandising, they 
seldom attract the best efforts of 
the better dealers. (There is some 
hope that interest can be rekindled 
in this industry by the automatic 
type of washer.) 


What worries many people in 
the electric range business is that 


the age-cycle of the range, having 
been speeded up immensely from 
its former snail-like pace, will be 
accelerated too rapidly, and the 
range business find itself ranked 
alongside the washer as an “old” 
appliance. 


Catechism on “Age” of 
An Appliance Industry 


Question: What constitutes an 
“old” appliance? Answer: No 
margin left in the wholesale price 
for effective promotion. Question: 
Why is the electric refrigerator 


still a young and active appliance? | 


Answer: Because it is still effec- 
tively promoted, despite last year’s 
drastic retail price reductions. 


Electric refrigeration is looked 
upon in the appliance industry as 
the best example of a _ product 
astutely handled. Its “youth” has 
been preserved. It is also looked 
upon as an outstanding example of 
a “clean” business. 


Washing machines are looked 
upon as an “old’’ business—one in 
which there no longer is either 
fun or profits. Radio selling is 
usually given as the example of 
a business which is anything but 
“clean.” 


Catechism on ‘Cleanliness’ 


Of an Appliance Business 


Question: What is a “clean” 
business? Answer: One in which 
an honest retail price is main- 
tained. Question: What is a 
“dirty” business? Answer: One 
in which the advertised retail 
price is inflated to take care of 
trade-ins and for other reasons, 
and in which the retailer actually 
sells the product for whatever he 
thinks he can get. 


All these random remarks may 
seem to be headed nowhere, until 
we pause to consider that both 
the electric range and the elec- 
tric refrigerator are considered 
“young” and “clean,” and that 
both (particularly the refriger- 
ator!) are far past their “first 
million” in sales. 


From here on in, whether or 
not they remain “young” and 
“clean”—and, therefore, not only 
profitable, but the high type of 
business with which a high type 
of man is proud to associate— 
becomes a matter of united defense 
against the inroads of the chiseler 
and his type of thinking. 


Everything Depends on Pricing 
From Here on In 


Putting it more baldly, the 
continued success of these two 
appliances may largely depend on 
their pricing. And to carry that 
matter further, that pricing must 
strike a nice balance between the 
inflation which is an open invita- 
tion to price-cutting and customer- 
bargaining, and the deflation which 
eliminates sound promotion. 


What is the job sound promo- 
tion must do? And why does it 
cost so much? For a succinctly 
stated answer, we call on B. W. 
Bullock, advertising manager of 
General Electric’s Appliance & 
Merchandise department: 


“Price is only one factor in a 
purchase. Knowledge, desire, and 
conviction, have to be accomplished 
or distribution cannot be attained. 


“Large-scale production and its 
attendant low costs depend on 
volume distribution. Therefore, in 
the end, low prices depend on an 
effective promotion or distribution 
job. 


“Since, by and large, we can’t 
change people, and people need 
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promotional pressure in order to 
cause them to do, what after they 
have done it, they are glad they 
did, promotional pressure is not 
only justified, but a most neces- 
sary factor in our economic system. 
Its cost is as necessary to the 
success of the formula as physical 
production. 


“If distribution then, happens 
to cost several times as much as 
production, that fact turns out, 
really, to be of only academic 
interest. Whatever it costs to 
make and get products into use is 
what must be spent. 


“The only question is whether 
or not the resulting price repre- 
sents a value that is as great or 
greater than the consumer feels 
the product’s service to be worth. 
Competition will see to it that no 
unit in either distribution or 
manufacturing will get anything 
it hasn’t earned, if indeed it can 
get that.” 


LETTERS 


Horse-&-Buggy Days 
At Hyde Park 


L. E. Boles 
Electrical Appliances 
Randolph, Kan. 
Dear Sirs: 

Please turn to pages 53 and 54 of 
the Sept. 23 issue of Life. Isn’t it 
AWFUL? Notice that modern drug 
store front and the up-to-date interior. 
And the meat market founded in 
1849 and recently modernized with a 
new block (leading village market). 

The caption under the top photo 
states that Hyde Park is a sleepy 
hamlet of 1,000 souls. It must be, as 
evidently the news of “these here 
now” new fangled electric cooling 
machines and store fixtures hasn’t 
yet filtered in; or did all the refrig- 
eration salesmen around there die? 

Looking at these pictures I cony 
pared our town with Hyde Park and 
this is what I find; and it is no 
different than any other town in this 
part of Kansas. We have a modern 
drug store with a 12-foot fountain 
and a 60-gallon counter freezer; two 
markets with 10 and 12-foot double 
duty cases, reach-in boxes and walk- 
ins; one small market with a freezer 
case; three cafes equipped with 
kitchen refrigerators, beer bars, bottle 
coolers, and ice cream cabinets; 
produce house with a large walk-in; 
service stations with bottle coolers; 
and we have a 300 locker cold storage 
plant. Our town is under 400 in 
population (some of them sleepy but 
none of them millionaires); we never 
had a WPA or a PWA project; always 
voted Republican; didn’t even have 


hysterics in ’32 or ’36. 

Don’t you think that a missionary 
expedition should be formed and sent 
into the wilds of Hyde Park? 

L. E. Boies 


FS 


Refugee Writes From 
Internment Camp 


57 Hillside Ave. 
Aliens Internment Camp Huyton 
near Liverpool, Eng. 


Sept. 6, 1940 
Dear Mr. Taubeneck: 


I wish to express my gratefulness 
that the News reached me in this 
camp where I have been since 27th 
June. The 7th August edition is a 
further reason for wishing and send- 
ing you good wishes for your giving 
up bachelorhood (quite understand- 
able when one sees the picture on 
page 8). As @ research worker and 
scientist I hope to be released one 
day and to get on with my work as 
consultant. Should you know of any 
opportunity to offer my services as 
consultant this would bring U. S. A. 
currency to England and probably be 
considered as important enough for 
improving my conditions. No doubt 
you know the “Kaldemaschine” and 
other publications of mine reviewed 
and published in the U. S. A. litera- 
ture. I have been subscriber of the 
News from the first issue and member 
of the A.S.R.E. since 1913. Any prob- 
lem of heat transfer design and per- 
formance is familiar to me. I submit 
you this suggestion because I remem- 
ber the great help you brought to 
other Jewish refugees. Evervbody 
can write or cable to my address: 
57 Hillside Ave. A. I. C. Huyton, 
Liverpool, Eng. 

My facilities of writing are re- 
stricted. I would, therefore, be ever 
so grateful for your dropping a line 
to my niece, Mrs. Jack Frank, 3250 
Webb Ave., Detroit, saying that I am 
in good health and hope that my 
sister, her mother, arrived well in 
U. S. A. It would be grand of you 
if you could do me the favor. 


Moritz HirscH, 53989, C-Coy 


(Former home address: 106 A Lee Rd., 
Blackheath, London, S.E.3.) 


Simmons Recommends 
Cooling Needs Study 
In Defense Program 


Gordon H. Simmons Co. 

926 N. Cass St., Milwaukee, Wis. 

Oct. 1, 1940 
Gentlemen: 

I read one periodical entitled “Air 
Conditioning & Refrigeration” and an- 
other one called “Heating & Air 
Conditioning,” so why doesn’t some- 
body publish a _ periodical called 
“Refrigeration & Heating?” 

Why not leave out the subject of 
air conditioning? Nearly everybody 
talks about air conditioning without 
doing very much about it. 


Air conditioning is an art and 
seemingly there are few artists. 
Maybe I’ve been artful in making a 
dirty crack, the object of which is to 
get somebody hot instead of cooling 
anybody off. 

But while we are on the subject, 
wouldn’t it be a good idea for some- 
body to ascertain the air conditioning 
and refrigeration needs of the Defense 
Program so the industry as a whole 
could prepare to do their part? 

I don’t think that “comfort coolers” 
and Frigidaires are defense needs 
while refrigerated trucks, portable 
ventilation units, refrigeration sys- 
tems for 100-ton tanks as well as 


other devices for giving an enemy a 
“hot foot,” are obviously needed. As 
well as many other things we should 
find out about. 


The air conditioning needs of indus- 
try are many and a survey of such 
requirements by the air conditioning 
industry might be started at this 
time. Who knows what is needed? 
Which is why I am asking you to 
ask the question. 


GorDon H. Simmons, 
President 


Trying To Limit 
Types of Dealers 


Dohrmann Commercial Co. 


Distributor of Crockery, Glassware, 
Art Furnishings, Kitchenware, and 
Silverware 


San Francisco, Calif. 
Sept. 27, 1940 
Dear Mr. Taubeneck: 


In your Sept. 18 issue, on page 4, 
there is an article entitled “The Tire 
Distributors Find Appliance Business 
Yields More Profit Per Dollar Invested 
Than Does Their Tire Business.” 

In this San Francisco bay area we 
have been striving desperately to 
confine the type of dealers that might 
sell appliances. There are a dozen 
or more that might be considered 
proper channels for appliance busi- 
ness, but most disturbing to us in 
this area are these tire distributors, 
for we do not know of one that 
maintains the established list prices— 
and surely manufacturers and dis- 
tributors do not want to have their 
products handled by these indiscrimi- 
nate dealers. 

We have gone to considerable ex- 
pense in shopping all of these tire 
distributors and the results show that 
none of them are maintaining the 
Fair Trade ‘prices that have been 
established by the distributors. 

We greatly value the help you can 
be to manufacturers, distributors, and 
dealers of appliances by directing 
your efforts toward the sales of appli- 
ances through legitimate dealers, wh0 
are better established to handle and 
service these appliances, and who are 
striving to maintain established sell 
ing prices and the proper control of 
trade-in merchandise. 


H. A. HiLMER 


What About This 
‘Deepfreeze’ Thing? 


Van Camp Hardware & Iron Co. 
Wholesalers 
Maryland & Missouri Sts. 
Indianapolis, Ind. 
Oct. 3, 1940 
Gentlemen: 

Will you please forward us by Tt 
turn mail any information that you 
might have regarding fast-freezing 
units known as “Deepfreeze.” 

S. E. McNEELY, 
Buyer 

Answer: The fast-freezing unit for 
home use known as “Deepfreeze” As 
manufactured by the Deepfreeze DIV 
of Motor Products Corp., 2301 Davis 
N. Chicago, Ill. 

In the July 31 issue of Air COND 
TIONING & REFRIGERATION News ¥° 
published a story describing this né* 
unit and in the Oct. 2 issue was # 
article about the company’s exP® 
mental laboratory and salesroom * 
846 W. MecNichols Rd., Detroit. 
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National Locker Meeting Offers Varied Program; 
Several Refrigeration Manufacturers Exhibit 


(Concluded from Page 1, Column 3) 

10:00 a.m.—Address of welcome by 
Floyd Simmons, presi- 
dent of the Illinois lock- 
er association. 
Response by T. G. Kel- 

. ley, secretary of the 

Texas association. 
Report of year’s activity 
by National President 
Myers. 
Report of National Sec- 
retary Albert Gugge- 
dahl, Des Moines, Iowa. 
Report of National Trea- 
surer Frank C. Smith, 
Ames, Iowa. 


2:00 p.m.—Call to order by Na- 
tional President Myers. 
“Grading Meat’ Ani- 
mals,” Forest U. Fenn, 
South Dakota State Col- 
lege of Agriculture & 

- Mechanic Arts. 

3:00 p.m.—‘“Freezing by Liquid 
Air,” by a representative 
of Armour Institute. 

3:30 p.m.—Report of committee on 
“Standard Locker Serv- 
ices and Practices,” 
Chairman D. W. Suther- 
land, Sioux Falls, S. D. 

4:00 p.m.—‘‘Paper for Locker 
Plants,” Fred Beard, 


Refrigerator-Locker Makes Bow In Oregon 


CORVALLIS, Ore.—Designed espe- 
cially for farm use, but also adapta- 
ble to commercial and large-family 
purposes, a combination refrigerator 
and frozen food locker, known as the 
Chapman Dual-Purpose refrigerator, 
is being marketed in this territory 
by the Beaver Cabinet Works here. 

The unit has a capacity of 23 cu. 
ft.—a freezing ‘compartment of 6 cu. 
ft. for the storage of frozen foods; 
an above-freezing storage compart- 
ment about twice the size of the 
ordinary household refrigerator; and 
a third compartment designed for 
the storage of milk, butter, eggs, 
and other marketable produce. 

Regular food storage compartment 
of the refrigerator has a capacity of 
17 cu. ft. Produce compartment, in 
addition to space for from 15 to 25 
gallons of milk or cream, has a large 
hydrator for storage of vegetables. 

Frozen storage compartment, which 
is maintained at a temperature of 
about 5° F., has a capacity of 300 lbs. 
of food, it is claimed. Temperature 


in this section can be brought as low 


as —20° F. for home quick freezing. 
e 


Drawer compartments are used for 
frozen food storage, and the section 


is insulated to a thickness of 6 inches. re 


Compressor compartment is located 
below the frozen food space, and 
houses an over-size unit. There are 
no exposed coils in the freezing 
compartment. The refrigerator is 
4 feet wide, 6 feet high, and 30 inches 
deep. 

Merchandising of the Chapman 
refrigerator is being directed at a 
three-fold market: 

1. The farmer, who requires large 
freezing and storage space for his 
foods, and for his produce while it 
accumulates for the market. 

2. The merchant who wishes to 
handle frozen foods, ice cream, and 
delicatessen products, but who 
doesn’t want to invest in specialized 
and more expensive refrigeration 
equipment. 

3. Homes in which food purchasing 
is done on a large scale. 

The refrigerator retails at approxi- 
mately $375, under a direct-selling, 
no-trade-in policy recently established 
by the company. 

s 


Three refrigerating 
functions — normal 
food storage, freez- 
ing and storage of 
frozen foods, and 
produce storage— 
are combined in one 
unit in the Chap- 
man Dual-Purpose 
refrigerator being 
marketed by Beaver 
Cabinet Works in 
Corvallis, Ore. Total 
capacity is 23 cu. 
ft., but current con- 
sumption is claimed 
to be only about 
2 kilowatts a day. 


STEP UP YOUR INCOME 


with \\3 FROZ-N-FOOD LOCKERS 


HERE’S HOW: Sell A-S-E UNIT Lockers for immediate food locker 
Plant needsmake additional profits on repeat orders. They’re easy to assem- 
ble and install. They require no unprofitable servicing. Customer-convincing 
features and improved construction have made them “tops” 


Plant operators everywhere. 


Get your share of this fast-growing fousen food locker plant business. 
You can with A-S-E Froz-n-Food UNIT Lockers. We'll be glad to give 
Write us today about the sensational sales 


you all the details. 
PPortunity—there is no obligation. 


SOLD ONLY THROUGH DEALERS 


ALL-STEEL-EQUIP COMPANY 


Incorporated 
1l0 KENSINGTON AVE. 


AURORA, ILLINOIS 


with locker 


Iowa = State 

Ames, Iowa. 
4:45 p.m.—Discussion. 
5:00 p.m.—Adjourn. 


College, 


TUESDAY, OCT. 29 


10:00 a.m.—Call to order by Max 
De Fouw, Oregon, IIl., 
vice president of the 
national association. 
“Ducks Unlimited,” T. C. 
Main, Winnipeg, Mani- 
toba. 

11:00 a.m.—Report of committee on 
“Legislation,” Chairman 
D. R. Card, Hopkins, 
Minn. 

11:30 a.m.—Report of committee on 
“Statistics,” Chairman 
R. B. Snowden, JZJr., 
Memphis, Tenn. 

12:15 p.m.—Luncheon. Talk entitled 
“The Red Flannel Phil- 
osopher,” by Cullen 
Wright, Nebraska cattle 
raiser, banker, and 
financier. 


2:00 p.m.—Call to order by R. B. 


Snowden, Jr., Memphis, 
Tenn., first vice presi- 
dent of the national 
association. 
° “Economic Aspects of 

the Frozen Food Locker 
Industry,” Marvin Scha- 
ars, College of Agricul- 
ture, University of Wis- 
consin, Madison, Wis. 

3:45 p.m.—Report of the committee 
on “Objectives and Ac- 
tivities,” by the chair- 
man, who has not yet 
been appointed. 

4:15 p.m.—‘‘Marketing of Locker 
Service,” Edward W. 
Jeffress, Chicago. 

5:00 p.m.—Meeting of the [Illinois 
Association. 

8:30 p.m.—Stag party. 


WEDNESDAY, OCT. 30 


10:00 a.m.—“Practical Boning of 
Meat for Greater Reve- 
nue for the Operator 
and Saving for the 
Patron,”’ David L. Mack- 
intosh, Kansas’ State 


College of Agriculture 
& Applied Science, Man- 
hattan, Kan. 

“Turnover in Merchan- 

dising,” Neal Banter, 

Lindley Box & Paper 

Co., Marion, Ind. 

12:00 a.m.—‘How to Make Locker 
Service Appeal to Your 
Community,” K. F. 
Warner, Federal Gov- 
ernment Extension Serv- 
ice, Washington, D. C. 

A partial list of companies which 
will maintain exhibits at the conven- 
tion follows: 

All-Steel-Equip Co.; Armstrong 
Cork Co.; Baker Ice Machine Co.; 
Carrier Corp.; Dole Refrigerating 
Co.; Durabilt Steel Locker Co.; 
Frigidaire div., General Motors Sales 
Corp.; Kold-Hold Mfg. Co.; McGrew 
Machine Co.; McQuay, Inc.; Master 
Refrigerated Locker Systems, Inc.; 
Midwest Metal Stamping Co.; Myers 
Engineering Co.; Pacific Lumber Co.; 
Stewart-Warner Corp.; General Re- 
frigeration Div., Yates-American Ma- 
chine Co. 


11:00 a.m.— 
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you this BASY ACCESSIBILITY 


[ee 


EASY AS LIFTING THE HOOD OF YOUR CAR 
. .. that tells how quickly Installation and Service 
Engineers can reach the interior of Fedders Wall 


and Ceiling Type Unit Coolers! 


The fan grille is instantly removed thus making 
disassembly of the entire cabinet unnecessary. 


Oiling fan motor and adjusting Thermostatic 
Expansion Valve is made quick and easy. 


Ideal 


for Recessed Installations 


The photograph at left shows a FED-R-LUXE Unit Cooler recessed 


in a rear panel of a FLORIST’S REFRIGERATOR. 
is made 


“designed-in” arrangement 


This handsome 
possible because of the 


accessibility provided by the removable grille. 


In display case work, this removable grille eliminates necessity of 
unloading and removing shelves as would be required if entire 


cover had to be taken off. 
This “LIFT THE HOOD” 


feature 


is another example of how 


Fedders products are engineered to save time and money for 


Refrigeration Engineers. 
your Refrigeration Wholesaler 


It pays to Standardize on Fedders . . . see 


and SPECIFY FEDDERS. 


FEDDERS MFG. CO., Inc., Buffalo, N.Y. 


Atlanta 
Boston 


Cincinnati 
St. Louis 


Chicago 
Los Angeles 


Dallas 
Detroit 


New York 
Hamilton, Ont. 


Philadelphia 
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New Detroit Jobber Qyick Shipment—Complete Stock—Display 
Add Up To Increased Sales For Saginaw Jobber 


DETROIT—Refrigeration Supplies 
&- Parts, Inc. recently opened as a 
refrigeration supplies jobber at 817 
W. Hancock here. Associated in the 
business are I. Summerville and J. 
G. Garner. 

Included in the lines to be carried 
are Henry valves, Fedders coils and 
valves, Victor gaskets, Common- 
wealth Brass fittings, American Brass 
tubing, Chicago seals, Bonney tools. 


HARTFORD, CONN. 


BRANCH FACTORY 
BIO MOMMLEY BIVO. CHICAGO HL 


By Henry 


SAGINAW, Mich.—Quick shipment 
from complete stocks of refrigera- 
tion parts, supplies, and equipment 
is a major factor in the success of 
J. George Fischer & Sons, Inc., 
according to William Culver, man- 
ager of the firm’s jobbing depart- 
ment. 

As an indication of the speed 
with which the business is grow- 
ing, a recent check with suppliers 
revealed that purchases for the first 
six months of this year were equal 
to the entire amounts purchased in 
1939, on most lines. 

As supply jobbers in the rich 
Saginaw valley area, the firm serves 
service men, dealers, distributors, and 
industrials. Illustrating the speed 
with which the firm makes ship- 
ments, Mr. Culver cites an instance 
where the Dow Chemical Co. of 
Midland, Mich., called in ‘one morning 
at 10 o’clock for a particular kind 
of fitting. 

Delivery was made to the local 
bus. station immediately, and the 
required parts were in Midland 
45 minutes later. They were picked 
up and in the hands of the Dow 
purchasing department within an 
hour after they were ordered. 

“People appreciate that kind of 
service,” Mr. Culver says. “The 
purchasing agent at the Dow Chemi- 
cal Co. took the trouble to call me 
long distance and thank me for the 
prompt service his firm had received. 
That is just one instance of how we 


Knowlton 


build goodwill by giving quick 
service.” 

Although the refrigeration supply 
department of J. George Fischer & 
Sons, Inc. was started back in 1931, 
the firm has a continuous business 
history of 51 years. Started by 
J. George Fischer as a machine shop, 
the business later manufactured 
automobiles and bicycles. 

During the twenties, the company 
engaged in selling and_ servicing 
radios, which led to the marketing 
of oil burners and automatic heating 
equipment. In 1930 the firm engaged 
in the distribution of household 
refrigerators, handling the Grunow 
line. At about the same time the 
Fischer company began marketing 
commercial refrigeration equipment 
at retail. 

Under the present setup J. George 
Fischer & Sons, Inc. is engaged in 
the wholesale business only. The 
company is departmentalized, with 
three major divisions. 

George H. Fischer, now president 
of the company, heads the electrical 
supply jobbing department, which 
was organized early last year. 

Ray W. Fischer, vice president, is 
in charge of the commercial refrig- 
eration and air conditioning depart- 
ment, marketing Koch refrigerators 
and Airtemp air conditioning on a 
wholesale basis. 


William Culver is manager of the 
refrigeration jobbing department, and 
Roswell Burrows, _ secretary and 


<> 
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ALCO Atomic Hydrogen 
Welded Power Assembly 


Assures Continuous Service — Longer Valve Life 


HYDROGEN 
WELD 


On every Alco Thermo Valve, 

from the 14 ton commercial valve 
to the 50 ton air conditioning valve, the 
stainless steel diaphragm, diaphragm 
cap and lower diaphragm support are 
fused together by an Atomic Hydrogen 
Welding Machine, forming one piece 
of metal. 


This fusion takes place in an atmos- 
phere of hydrogen which prevents 
oxidation or ‘‘scaling.”” There is no pos- 
sibility of the weld becoming ‘‘pitted” 
as the material to be welded is not a 
part of the electrical arc circuit. 


As illustrated above, the power assem- 
bly parts are formed so that the atomic 
hydrogen weld is remote from the point 
of maximum flexing strain. 


Before any diaphragm steel can be 
used, representative samples are taken 
from each sheet, welded into assemblies 
and placed on a breakdown test. These 
sample assemblies must withstand a 
minimum of 15,000,000 full flexings be- 
fore breakdown. 


This type of Power Assembly con- 
struction originated by Alco, plus a 
carefully developed welding technique, 
has greatly reduced the possibility of 
loss of charge compared to the ordinary 
solder construction. Alco Power Assem- 
bly failures from all causes now amount 
to less than 14 of one per cent. 


For full information on the complete 
line of Alco Engineered Refrigerant 
Controls, see your jobber or write direct 
today. 


ALCO VALVE COMPANY 


2620 Big Bend Boulevard 


Engineered Ketrigerant Controls 


FOR HIGHEST EVAPORATOR EFFICIENCY 


St. Louis, Missouri 


If You Don’t See What You Want— 


Complete dinlene of veteheieiaiins hardware, tools, one other sare and 
equipment aid in “sight sales” at J. George Fischer Co., Saginaw, Mich. 
That’s Bill Culver, manager of the refrigeration department. 


jobber. 


George H. Fischer (left), president of the company, goes into the fine 
points of the jobbing business with Henry Knowlton of the News staff. 


treasurer of the firm, handles all 
financing and credit. No heating 
equipment is sold at the present time. 

Ray Fischer and Mr. Culver cover 
the entire northeastern Michigan 
area, including the “thumb” district, 
calling on all types of refrigeration 
and industrial firms. Contacts are 
made in Saginaw, Bay City, Caro, 
Midland, Owosso, Cass City, Alpena, 
and north of St. Ignace. 

By marketing both commercial 
refrigeration equipment and supplies, 
the firm offers a complete engineering 
service on all types of refrigeration 
and air conditioning equipment. 
According to Mr. Culver, the firm 
will make detailed load estimates, 
application drawings, and _ supply 
complete installation layouts for con- 
cerns engaged in selling at retail. 

The Fischer company makes a 
policy of getting the independent 
service man and refrigeration dealer 
to carry parts and supplies in 
quantities. Mr. Culver reports that 
“we are not running a stock room 
for service men and refrigeration 
firms.” 

According to Mr. Culver, most 
refrigeration service men in _ the 
Saginaw valley area have been in 
the business for a considerable length 
of time and are thoroughly experi- 
enced men. For this reason many of 
them do not require engineering 
assistance and understand the neces- 
sity of carrying their own stock of 
parts. 


“We are very fortunate,” Mr. 
Culver states, “in having a group 
of customers in Saginaw who under- mm 
stand their business.” 

Equipment sold by the company is 
well displayed in a large modern 
building in midtown Saginaw. One per 
room is devoted to a display of 
commercial refrigeration and air 
conditioning equipment, with some — 
units connected and in full operation. 

In the refrigeration jobbing depart- 
ment, which is separate from the 
balance of the business, the company 
displays Bush panel coolers, Kason 
hardware, Mueller Brass Co. fittings, 
Automatic Products Co. valves and 
“Trapits,’ Bonney tools, McQuay 
unit coolers, Brunner compressors, 
and Peerless suspended cooling units 
equipped with “spine-fin” coils. 

According to Mr. Culver, the firm 
stocks Mueller fittings in practically 
all sizes, to meet the needs of 
industrials in the area. He _ has 
found that it pays to carry a com- 
plete stock of all kinds of fittings 
so that deliveries can be made 
promptly from stock. 

“We have the merchandise, and 
we give quick delivery,” Mr. Culver 
asserts. “As soon as we receive an 
order from any account in _ the 
territory, we check all available 
means of transportation to get that 
order out as fast as possible. We 
know when all buses, trucks, and 
trains leave Saginaw—and we get 
our orders out on time.” 


Service, and Quality as well. You can expect . e 


both without question from your nearby Ansul - ys 


_ Jobber. No manufacturer can say this with — oS G 


SULPHUR DIOXIDE F " 
METHYL CHLORIDE | 
“ANSULICEX | D 


ANSUL CHEMICAL COMPANY . MARINETTE, WISCONSIN 
AGIENTS FO'R KINETIC’S “FREON-12” 
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Commercial Salesman Uses ‘No’ Technique To Avoid Kick-Backs 
J. H. Gugler Tells Prospects What Not To Expect on Installations 


By Robert M. Price 


MILWAUKEE—Here’s one for the 
pook. A commercial refrigeration 
salesman who sells negatively, telling 
his prospects what is not included 
on installations. This’ turnabout 
salesman is J. H. Gugler, head of 
Globe Refrigerator Co., commercial 
refrigeration dealer here. 

Substituting a list of legitimate 
exceptions for extravagant promises 
of “what we'll do if we get the 
order” eliminates kick-backs and 
insures a high percentage of satisfied 
customers, according to Mr. Gugler. 
Before the job is started the customer 
knows exactly what he gets—and 
what he doesn’t get—and no “extras 
bait” is offered to get his name on 


nd the dotted line. 
oh. Key to the success of this nega- 
nt. tive sales technique is the installation 


_ users. Many salesmen who make a 
iff. practice of promising extras instead 
” Bp, of making sure of performance neg- 
-roup lect the importance of the third 
adie party. This third party, the user, 
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ny is lining up and closing sales. 
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itself, according to Mr. Gugler. 

“We spend more time and money 
on the installation to make it above 
the ‘average’ in performance and 
appearance. Our jobs always look 
good, in addition to doing the work 
called for. The contrast with the 
‘average’ instaHation is much better 
satisfaction insurance than a job 
that has  ‘extras’—mostly only 
promised,” Mr. Gugler explained. 

The extra time and money spent 
to make the job above the average 
comes back in the form of “advertis- 
ing” from users. An average of one 
good prospect a day results from 
user boosts. “Making it a very 
inexpensive way of selling,” Mr. 
Gugler pointed out. 

This bank of users makes Mr. 
Gugler’s selling job easier. “Most of 
my sales,” he says, “are made on the 
first or second call. This is the result 
of the build-up given our work by 


beer. Their experience with our 
installations has convinced them that 
our jobs will aid greatly in the proper 
serving of their products.” 

Supplying refrigeration equipment 
for taverns is a good business risk, 
Mr. Gugler has found. Great boon 
to this business has been the use 
of coin meters. “Not only does this 
plan insure prompt payments, but it 
also makes the tavern owner ‘sav- 
ings-minded.’ About 25% of the 
customers we sell on the meter plan 
buy the meters after completing the 
payments on the equipment. They 
keep putting money in the meter to 
pay their licenses—or to start a 
fund for additional equipment.” 

Mr. Gugler’s firm also manufac- 
tures a line of reach-in and walk-in 
coolers, pre-coolers, and other equip- 
ment so that it is in a position to 
make a “complete sale” of refrigera- 
tion equipment to hotels and taverns. 
All this work is done on specifica- 
tions supplied by the customer, so 
that the equipment can be “tailored” 
to specific needs and space require- 
ments. About 125 pieces of this 
equipment are turned out in the 
firm’s shop each year. 


Birmingham Dairy Uses 
“Sweet Water System 
For Cooling Milk 


When Neatness Pays 


The accent is on neatness in the 
installations of Globe Refriger- 
ator Co., Milwaukee. Above is a 
typical example of their work. 


Department Store Stresses 
Cooling & Cold Storage 


LINCOLN, Neb.—The important 
place of air conditioning and refrig- 
eration in modern department store 
operation was stressed by Miller & 
Paine department store in publicity 
issued in September in connection 
with the store’s sixtieth anniversary. 
It was emphasized that the store 
installed the first cold storage vaults 
in the city, making them large be- 
cause they would be needed. 


At present the store is installing 
on its eighth floor the largest cold 
storage fur vault in Nebraska. 

Over four years ago, Miller & 
Paine installed an air conditioning 
system costing $100,000 and using 
York refrigerating equipment. 


Toledo Public Schools 
To Study Cooling 


TOLEDO—A course in refrigera- 
tion theory and shop practice is 
being given this year by the Toledo 
Board of Education at the Macomber 
Vocational High School. Students of 
high school age will receive instruc- 
tion in servicing domestic refrig- 
erators and commercial refrigeration 
equipment. 


New Locker Group 


SAN FRANCISCO—A refrigerated 
locker plant association has been 
formed here with J. J. Hoey, 1930 
Grove St., as secretary. 


River Tugboat’s Galley 
Has Refrigeration Unit 


NEW ORLEANS—Food for the 
crew of the A. D. Canulette, Jr., one 
of the newest and most powerful 
tugboats operating on the Mississippi 
river, is kept fresh and cool by 
means of a Frick %-hp. air-cooled 
refrigerating unit. 

Designed for making long towing 
runs on the river, this boat was built 
last spring for Gulf Coast Towing 
Co. 

It is driven by twin propellers 
connected to a pair of 275-hp. Diesel 
engines. 

These engines are of the Atlas 
Imperial type, and are distributed 
by Arthur Duvic’s Sons, the same 
firm which handles the Frick equip- 
ment. 


Stevenson Starts Commercial 
Business In Bay City, Mich. 


BAY CITY, Mich.—Herbert Stev- 
enson, for the past several years 
associated with the George Dent Co. 
here, has entered the commercial 
refrigeration business for himself 
with headquarters at 304 Marquette 
St. 


Bid on Equipment 


DALLAS, Tex.— Bids have been 


_ called for installation of refrigeration 


equipment in an addition to be built 
to the building here of Southern 
States Food, Inc. 


© 


‘These Jobbers 


BOOST OL SALES 


BIRMINGHAM, Ala.—A “sweet 
water system” is among the features 
of the new $100,000 milk plant re- 
cently opened by the White Dairy 
Co. here. The milk is cooled by 
water circulated at 33° F. instead 
of a conventional brine system where 
a brine temperature of 10° to 20° F. 
has to be maintained. 


Equipment includes a Frick 30-ton 
ammonia machine, a Smith & Berry 
No. 615 water cooler, and necessary 
motors. The cooler and water pump, 
which is weather-proof, are located 
on the roof. 


most is offered by DICELER. 


From bottom of base to top of condenser, 
every detail of a DICELER Condensing 
Unit has a very definite reason for the way 
it is constructed. New materials are con- and even distribution of 
Stantly tested to determine if there is 
something better. At the right are listed 
some of the basic features which make 
DICELER the outstanding condensing unit 
in the commercial refrigeration field today. 
For design, construction and service the 


4 CYL. COMPRESSOR 


Diceler was first to build four 
cylinder compressors for re- 
frigeration. This construc- 
tion affords better balance 


load, due to _ overlapping 
compression impulses. 


REFRIGERANT AND 

Om LEVEL INDICATORS 
Provide accurate indication 
of correct refrigerant liquid 
level in receiver and oil level 
in crankcase at all times. 


PURGE VALVE IN 
RECEIVER 


ea tate saat Fu 


WHITE PLAINS, N.Y. County Seat Plumbing Supply Co. steps up oil sales 
for the 3rd consecutive year by merchandising Texaco Capella Oils. 


MADISON, WISC. Headquarters of Gueune A. Larson Co., whose 4 
stores report constantly increasing sales of Texaco Capella Oils. 


or write: 


manufacturers’ requirements for 
grade demulsibility” (ASTM test). 

Let a Texaco representative show how 
you can build profits with Texaco Capella 
Oils. Phone the nearest of more than 2300 


Vou TOO, will make more sales, steadier 
sales and show worthwhile profits by fea- 
turing refrigerating oils approved by lead- 
ing electric refrigerator manufacturers . . . 
TEXACO CAPELLA OILS. 

Texaco Capella Oils are completely dehy- 
drated, and do not react with refrigerants. 
Highly stable, they maintain their stability 
in service for long periods, assuring maxi- 
mum compressor efficiency and minimum 
wear. The very low pour points of Texaco 
Capella Oils have recently been still further 
reduced, and in addition these oils meet 


“turbine 


Texaco warehousing points in the 48 States, 


The Texas Company, 135 East 42nd St., 
New York, N. Y. 


Over a sixth of a century of making com- 
pressors for refrigeration gives us an 
experience that is invaluable in the manu- 
facture of refrigeration condensing units. 
Get the whole story on DICELER units 
and learn why DICELER is easier to sell 
and keep sold. 


Write for our new catalogue. Some 
valuable territory still open. 


DEISSLER MACHINE CO. 


GREENVILLE, PA. 


PIONEER OF FOUR CYLINDER REFRIGERATION 


Permits purging air from 
system at point where it 
traps in top of receiver. 


BALANCED SHAFT SEAL 


Provides the same pressure 
on seal face regardless of 
crankcase pressure. Resulting 
in perfect seal and long life. 


ONE PIECE CYLINDER 
BLOCK 

Assures accurate alignment 
of cylinders with crankshaft. 
Made of _ electric furnace 
nickel iron. 


OVERSIZED CONDENSERS 


Multipass full length con- 
densers properly shrouded to 
direct full flow of air through 
entire finned surface on 
air cooled models. 


Texaco Dealers in- 
vite you to enjoy 
Fred Allen in the 
new full-hour pro- 
gram of TheTexaco 
Star Theatre . with Kenny Baker, Al 
Goodman's Orchestra and a great 
cast. Every Wednesday Night, Colum- 
bia Network. 9:00 E.S.T., 8:00 C.S.T., 
10:00 M.S.T., 9:00 P.S.T. 


TE Maco 


KANSAS CITY, MO. Forslund Pump & Machinery Co. report 30% in- 
crease in refrigerating oil sales since featuring Texaco Capella. 
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- Compressor Tends To 
Pump Itself Dry 


100 Montreal Ave. 
Horfield, Bristol, England 
Editor: 

We have a refrigerating plant oper- 
ating a 100 c. ft. butchers cold room 
and it has been running for nearly 
three years perfectly. It has a flooded 
cooler operated by a %-hp. SO com- 
pressor which appears to be an 
M.&E. It has now developed trouble 
by reason of the compressor pumping 
itself dry of oil at periods. I should 
like to know what is the cause of 
this and how to deal with it. 

D. Morrison 

Answer: We have written Merchant 
& Evans Co. about the trouble you 
are having with your M. & E. SOs 
compressor and they answer as 
follows: 

“Since this is a flooded cooler with, 
no doubt, a standard type of float 
valve, the chances are that the needle 
in the float valve is leaking and 
permitting the raw gas to come back 
and flood the crankcase of the 
compressor, driving the oil out of the 
crankcase. 

“This is not an uncommon condi- 
tion with the SOs flooded type sys- 
tems. We are assuming of course 
that there has been no evidence of 
oil leaking out around the seal or on 
the floor, otherwise, no doubt the 
customer would have been able to 


Question of the Week 
Cluswered By 


The Editorial Department, Air CoNnpImONING & REFRIGERATION NEWS 


correct this with a new seal but that 
the condition he complained of is that 
the oil gets up into the evaporator 
and does not come back in a continu- 
ous flow, thus having a dry crankcase. 

“We hope that this information will 
help him but if he still has trouble 
after investigating this particular 
condition, and can give us more 
information, we would be glad to 
write him direct and send him any 
data that we can.” 


G-E Booklet Covers 
Coil Selection 


BLOOMFIELD, N. J.—Complete 
instructions for the _ selection of 
direct expansion cooling coils needed 
to meet the full range of summer 
air conditioning requirements are 
contained in a new 36-page booklet 
now available from the air condi- 
tioning and commercial refrigeration 
department of the General Electric 
Co. here. 

The booklet describes such design 
features as the “Electro Thermal 
Bond” between copper fins and tub- 
ing, and explains in detail two simpli- 
fied methods of coil selection—the 
“Exact Selection Method” by which 
coil surface is calculated by engi- 
neering formulae, and the “Selected 
Performance Method” which consists 
of pre-calculated performance tables. 


Imperial Brass Offers 
Cash For Letters 


CHICAGO — Imperial Brass Mfg. 
Co. will award 10 cash prizes to 
winners in its “Triple Seal Fitting 
Contest” which will get under way 
this month. Prizes will go to the 
entrants writing the best letters on 
the subject “Why I Prefer Imperial 
Triple Seal Fittings.” 

The contestants will also. be 
required to pick out a system on 
which they installed or _ serviced 
Imperial fittings, giving the location 
of the job, type and size of unit, and 
number of fittings used. Contestants 
will also be required to draw up a 
diagrammatic sketch of the system 
showing the tubing layout and the 
location of the fittings. A photo- 
graph of the system may be included. 

First prize in the contest is $100, 
second prize is $50, and third prize 
is $25. Fourth and fifth prizes are 
$15 each. In addition, there are five 
prizes of $5 each. Every entrant in 
the contest will collect some prize, 
according to the announcement. 

Entry blanks for the contest can 
be secured at jobbers selling Imperial 
Triple Seal fittings. Full details of 
the contest will be carried in an 
announcement in the Oct. 16 issue 
of AIR CONDITIONING & REFRIGERA- 
TION NEWS. 


Buffalo Service Firm 


BUFFALO—Anchor Refrigeration 
Service has been established at 
1026 Genesee St. here. Albert D. 
Reinecke and James M. Page are 
the owners. 


How To Build a Combined Water Cooler 
and Drier Coil For Bar or Store Fixture 
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By Warren H. Parker, Hasco, Inc., Greensboro, N. C. 


A simple, inexpensive, and prac- 
tical water cooler and dryer-coil can 
be constructed from copper tubing. 
This type of water cooler does not 
require the use of a two-temperature 
valve and takes up very little space 
in the refrigerator or fixture. 

First let’s discuss the principle of 
operation and then go into the 
construction of the unit. Please 
note carefully the drawing, in par- 
ticular the location of the expansion 


> valve bulb and the flow of the suction 


WHAT IS 


It is the expansion and contraction 
due to temperature change, of a 
“solid liquid” charge against a sin- 
gle stainless steel diaphragm in a 
completely sealed system. This 
liquid charge does not vaporize but 
remains in a liquid state through- 
out the entire control range. The 
sensitive element consists of a cop- 
per bulb filled with this special 
liquid from which all traces of air 
and gas have been removed, and 
connected to the diaphragm for 
direct and positive transmission of 
movement to the switch. An 


expansion force is obtained that 
is comparable to that of a solid 
metal bar. 


Hydraulic-Action 
—for general ap- 
plications. Range 
—20° to +50° F, 
Adjustable differ- 
ential 3° to 25° F, 


TYPE 1609 


HYDRAULIC 


as ACTION CONTROL 


Hydraulic Action? 


LET’S TALK FACTS. 
you NEEDY ydnauslic Hotton 


CONTROL FOR THE EQUIPMENT YOU INSTALL 


(Geatintted) 


’ Diaphragm Action 


{Exparded) 


othe powerful, uniform expansion and 
“gentraction of a solid Navid charge 
| eysinst 4: Stainless steel diaphragm 
> éembined withthe mechanical simpli 
ity of Whife-Rodgers Hydraulic Astio 
Sbesii agsuree you: 


CEASE OF SETTING 

RAPID RESPONSE 

SACOURACY OF PERFORMANCE 
“SIMPLICITY. OF MOUNTING 

WIGH ELECTRICAL RATING . 
-PROUBLE-FREE SWITCH OPERATION 
“SMPROVED APPEARANCE 


‘ Hewill pay. you to investigate. all th 
» iistanding advantages “of. the com" : 
- plete line’ of White-Rodgers Controls! — 

) Wri today for the new White-Rodgers a 
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TO INSURE POSITIVE TEMPERATURE 


WHAT ARE THE 
ADVANTAGES OF 


ic Action? 


Accuracy regardless of changes in 
ambient temperature because of 
the minute portion of the liquid in 
the diaphragm and capillary as 
compared to that in the bulb. 


Temperature setting not affected 
by change in altitude due to the 
non-compressibility of the “solid 
liquid” charge. 

Position of the Hydraulic Action 
bulb, horizontal or vertical, above 
or below the control, will not affect 
its operation. 


The hydraulic pressure developed 
through the expansion of the “‘solid 
liquid” charge makes possible a 
switch of higher current rating and 
more sturdy construction than - 
ordinarily obtainable. 


Hydraulic-Action, 
Selective Range 
Control. 


TYPE 1629 


Covers 
any 10° within 
range of 20° to 
75° F. 


WHITE-RODGERS ELECTRIC CUO. 
Controls for Refrigeration e a * Ain Conditioning 


1211] CASS AVENUE 


SAINT LOUIS, MO. 


gas which is indicated by the arrows. 
This is very important in order to 
get the highest efficiency. 

Attaching the expansion valve 
control bulb to the inlet tube of 
the water cooler eliminates’ the 
necessity of a two-temperature valve 
as the refrigerant flow can be con- 
trolled by adjusting the expansion 
valve to the desired water tempera- 
ture. 

There are two points to consider 
in the operation of this type of 
cooler as it cannot be used in a 
refrigerator where the temperature 
is lower than 34° F. as the water 
will freeze, if there is slight spill- 
over of liquid refrigerant. 

However, as most refrigerators are 
operated around 40° this water cooler 
is ideal as dual cooling is very rapid. 
Proper adjustment of the expansion 
valve is also essential. 


DUAL COOLING 


As this type of water cooler is 
installed inside the refrigerator and 
not insulated the outer-shell of the 
water cooler is cooled from the cold 
air in the refrigerator and _ the 
inside is cooled from the spill-over 
coil inside of the water cooler. 


This type of water cooler has a 
very high capacity in comparison 
both in volume and efficiency to the 
usual method of water cooling by 
placing %-inch copper tubing in a 
“zig-zag”’ position in the bottom of 
a beverage cooler: 


100 ft. %-inch O.D. copper 
tubing .57 gallons. 
10 ft. 3-inch O.D. copper 
tubing 3.67 gallons. 
Therefore, to obtain the same 


volume of water in “zig-zag” type 
coil it would require approximately 
700 ft. of %-inch copper tubing. 
Another outstanding feature of this 
type of water cooler over the old 
method is that when the water 
begins to warm up the conduction 
of temperature will cause the expan- 
sion valve to open up, thereby 
causing the compressor to start 
operating. 


CONSTRUCTION—SHELL 


The water cooler is constructed 
from Type “M” hard drawn copper 
tubing and is made to the desired 
length. The number that we have 
made up, the length of the tube 
was one (1) foot less than the fixture 
length as this makes it easy to 
install. 

All the parts are standard items 
and may be purchased from refrig- 
eration supply jobbers or wholesale 
plumbing supply houses. 

The only part that will, no doubt, 
give the maker any trouble is bend- 
ing the refrigerant coil, the bender 
that we use bends a return bend 
on 1% inch centers. The refrigerant 
coil is bent as shown in the drawing 
and is soldered in place in the end 
cap before being installed in the 
tube shell. We suggest that all 
joints be soldered with a solder, such 
as Phosco, which solder is an alloy 
and has high, non-corrosive tensile 
strength. 


REFRIGERANT COIL 


Use a one-piece (no soldered joints) 
soft copper tube to make _ the 
refrigerant coil unless you _ have 
facilities for testing for leaks as 
even a small seepage in the joint 
will give you a lot of trouble 
regardless of the refrigerant being 
used. Under no circumstances use 
soft solder on the refrigerant coil 
as the alkali in the water may have 
a tendency to attack the solder. 

The inlet and outlet connections 
can be made to suit your require- 
ments and located at any point on 
the tube. The connections can be 
flare, sweat, or pipe. A small hole 
not larger than % inch should be 
drilled in the outlet about % inch 
from the top. This will permit 
rapid thawing out of the cooler 
should it freeze up as it permits the 
water to circulate faster. 

Hasco, Inc., Greensboro, N. C. 
can supply any of the parts 
required to construct this come. 


“Beauty is only skin deep” . . 

but under the lustrous silver sur- 
face of these sensational new Ser- 
vel units, you'll find a degree of 
performance, economy and noise- 


a ee or aptly Men, 
‘a i, a ag + be Ye 


Fleet 


lessness never before available in 
low-pressure refrigeration. Write 
today for details. Servel, Inc- 
Electric Refrigeration and Air 
Conditioning Div., Evansville, Ind. 
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r New Type Ductwork ‘Streamlined’ Ducts Resemble Beams 


e Eliminates Furring 


SHREVEPORT, La. — “Stream- 
lined” ductwork for use with air 
conditioning systems recently de- 
veloped by Carrier Corp. has been 
installed in offices in the Ardis 
building here. Because it is entirely 
smooth and has the appearance of a 
finished beam, the expense of furring 
with lath and plaster is said to be 
eliminated. 

Other features of the new ducts 
are tightness of seams, the smaller 

= amount of space occupied—resulting 
in more headroom, and the ease with 
which they may be fitted into archi- 
tectural plans. 


- All seams are held together with 
flathead screws, the. holes through all 
seams being drilled and on the out- 

= side duct surface countersunk to 

: permit a flat finish after sheet metal 
screws are in place. 

There are no outside seams or 
hangers. The latter, if they are 
needed, are inside the ducts. Seams 
are made airtight by filling with a 
cement or putty compound which 
will adhere to the metal. Inside 
seams are flattened to assure smooth 

a inside duct surfaces. 

i The elimination of leaks is said 

he to permit the installed capacity of 

by air handling equipment to be reduced, 

a with consequent savings. 

Plandaire Appoints New 

Field Representatives 

me 
pe PITTSBURGH — Appointment of 
aly three new sales representatives has 
1g. been announced by Plandaire, Inc., 
his manufacturer of ceiling type air 
1d terminals. The firms include Air 
ter Conditioning Utilities Co., New York 
ion City; Glegge Thomas, Washington, 
in- D. C.; and Hucker-Pryibil Co., Phila- 
by delphia. 
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SMALL TUBE BRANCH a 
General Offices: Waterbury, Conn 
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No furring is_ re- 
quired to cover the 
new type ductwork 
illustrated here. 
Picture at the top 
shows sheet metal 
work with no 
seams, screws, or 
hangers exposed, 
erected in an office. 
Final appearance of 
the duct, shown in 
the lower picture, is 
that of a finished 
beam. Sheet metal 
work having this 
construction is said 
to be virtually air 
tight. With all leak- 
age eliminated 
smaller and less ex- 
pensive duct sys- 
tems may be used 
to carry conditioned 
air. 
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Dehumidifying Aids 
In Preventing Rust 


BOSTON — Corrosion on _ blade 
machinery at the Gillette Safety 
Razor Co. here has been practically 
eliminated as a result of the use of 
air conditioning equipment for de- 


Specify PENN 


Automatic Controls and Switches 


_ For Recognized Reliability — 
: Write for Catalog 


PENN ELECTRIC SWITCH CO. 
GOSHEN, INDIANA 


For Information on Motors 
FOR ALL TYPES OF 


Air Conditioning and 
Refrigeration Equipment 


WRITE Ti mana3e-t M4 


humidifying compressed air. The 
dry air is fed to the blade edging, 
etching, sharpening, wrapping, and 
packaging departments. AT: Electri ti 

A 100-ton compressor was installed 
at the Gillette plant. 


6441 PLYMOUTH AVE ST. LOUIS, MO 
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The Crispeteria is open OPEN for compelling, 
attention-getting display of produce . OPEN for 
customers loaded down with purchases, who can't 
open bulky doors OPEN for easy handling and 
selection .. . OPEN FOR BUSINESS! OPEN so 
that grocers are eager to install one. OPEN a new 
field for profits by selling the Crispeteria. 


Baker Gives “Reasons Why’ Air 
Conditioning Helps His Business 


BUFFALO — After two years of 
experience with air conditioning in 
his retail bakery, Abe Saltzman of 
this city is convinced that cooling is 
essential to the operation of a store 
selling highly perishable goods. Mr. 
Saltzman presents a number of 
reasons why air conditioning is of 
merit to the retail baker, pointing 
out that it: 

1. Encourages buyers to stay 
longer because the store is comfort- 
able. 

2. Protects perishable baked goods 
from damage by heat and dirt. 

8. Increases goodwill among cus- 
tomers. 

4. Permits the sale of “soft” items 
during summer. 

5. Keeps salespeople in a better 
frame of mind. 

6. Provides an adequate supply of 
fresh air during winter. 


CUSTOMER LIKES IT 


There is no question about the 
fact that the customer finds it more 
pleasant to shop in an air conditioned 
store, Mr. Saltzman said. “It seems 
to give them an incentive to stay 
longer, and enables us to increase 
our sales to them,” he declared. 

On his second point, Mr. Saltzman 
asserted that heat always has an 
unfavorable effect on both the fresh- 
ness and appearance of baked goods. 

“Icings will run in a hot store, 
and the butter creams darken and 
become soft when goods have been 
on display for several hours,” he said. 
“In the air conditioned store, baked 
goods retain their freshness hour 
after hour.” 


NORTH KANSAS CITY, MO. 


en alll Write today for details and open territories. 


@ A convenient new tool which makes 
possible a rapid and efficient reaming 
job on both the inside and the outside 
edges of copper, brass or aluminum 
tubing. 

Tubing is introduced from one end 
of tool for inside reaming, and from 
the other end for outside reaming. 
The tool cuts in either direction and 
is self-centering. It has three hard- 
ened, hollow ground tool steel cutters. 
The cutters are protected against 
damage when not in use, by outside 
shell of tool. Body is ‘knurled for 
easy handling. Handles all rows of 
tubing from 3/16"" O.D. to 114" 


IMPERIAL BRASS MFG. co, 
565 S. Racine Ave., Chicago, Ill. 


IMPERIAL 


VALVES © FITTINGS © TOOLS © STRAINERS 
DEHYORATORS © CHARGING LINES © FLOATS 


ACE HARD RUBBER EQUIPMENT 
(S Fully Standardized 


The Ace line includes a long list of thirty-four 
standard door sizes for every type of display cabinet 


Air conditioning also makes it 
possible for the baker to retain 
freshness in window displays, Mr. 
Saltzman reports. He has found 
that the display window is usually 
the hottest part of the store, making 
it necessary to put up awnings. 
In his air conditioned store the 
windows remain at a constant tem- 
perature. 

Customers’ remarks like “I hate 
to go out of here,” and “this certainly 
is a nice place to shop,” have led 
Mr. Saltzman to the conclusion that 
air conditioning has an_ excellent 
psychological effect on his customers. 
Remarks of this kind have made 
Mr. Saltzman realize that his air 
conditioning system is building good- 
will. 


No. 208-F Inner and 
Outer Reamer 
Price, each, $1.20 


IMPERIAL 
INNER | 
AND OUTER. 
~ REAMER — 


ORDER FROM 
YOUR JOBBER 


SALES INCREASED 


Mr. Saltzman does a good business 
on custards during summer weather. 
“But I wouldn’t consider handling 
them unless I had air conditioning,” 
he declares. He points out that 
goods of this type must be refrig- 
erated as well as displayed in an 
air cooled store. 

Sales in the Saltzman store have 
been increased because the “sales 
people are in a better frame of 
mind, and they have more pep,” Mr. 
Saltzman asserts. 

Elimination of dust and dirt and 
ventilation of the shop during winter 
also appeal to Mr. Saltzman. Baked 
goods on display are kept immacu- 
late, and the store does not get 
stuffy. 

The air conditioning system ex- 
tends to Mr. Saltzman’s offices on 
the mezzanine. 


job. This means sliding, lean-to, service and storage 
The patented 
‘‘Loxit’’ type door assemblies have several important 


doors, rails, jambs, glazing strips. 


features fully worth investigating. 


Complete catalog with detailed information sent to 


Alter Co. Publishes 
Book on Humidity 


CHICAGO—“The Dangers of Dry 
Air” is the title of a booklet on the 
advantages of winter humidification, 
written by Harold W. Schaefer, chief 


manufacturers on request. 


Comfort For Workers 


PHILADELPHIA—An $85,000 air 
conditioning system has been in- 


AMERICAN HARD RUBBER CO., 11 MERCER ST., NEW YORK, N.Y. 


Akron, Ohio ... 111 West Washington Street, Chicago, Illinois 
stalled in the plants of SKF Indus- F 0 R 

tries here. Th t ill id 
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in the elimination of dirt and rust. 


engineer of the Humidome division of a 
the Harry Alter Co., and used to 
promote the sale of the company’s 
line of humidifiers. 

Mr. Schaefer cites numerous medi- 
cal authorities to substantiate his 
contention that the ultra-dry air 
encountered indoors during cold 
winter weather is the principal cause 
of many kinds of respiratory ail- 
ments. 

Pointing out that most people feel 
chilly at relatively high indoor tem- 
peratures, when the relative humidity 
is low, Mr. Schaefer states that 
people will be comfortable at lower 
temperatures with a higher humidity, 
and that the result will be a saving 
in fuel. 

Shrinking and checking of furni- 
ture, plaster cracks, and peeling of 
wall paper are all traced to low 
relative humidities, as are drying of 
valuable books and house plants. 
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STAINLESS STEEL CONTROLS 


Pioneered and perfected by Ranco Engineers! One 
of many “firsts” that have brought world leadership 


to Ranco Household Refrigerator Controls. 
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* Positive | ratings 


* Unsurpassed 
* Right Price 


342 N. SACRAMENTO BLVD. CHICAGO, ILL. 


FOR SATISFACTION—SPECIFY . . 


VIRGINIA SMELTING 
COMPANY 


Located at tidewater 
WEST NORFOLK, VIRGINIA 


Cataract Ice Co. Equips 
Radio Station WHLD 


NIAGARA FALLS, N. Y.—Control 
of light, air, and sound has added 
to the comfort of radio artists work- 
ing in station WHLD during the past 
summer. Temperature is controlled 
by means of a 10-ton G-E self-con- 
tained conditioner, and the cool air 
is introduced to the studio through 
Anemostat high velocity air diffusers. 

Modernization of the studio, which 
is the oldest in this area, also in- 
cluded indirect lighting, acoustical 
treatment of walls and ceiling, and 
the use of glass brick. 

The air conditioning system was 
installed for the Niagara Falls 
Gazette Publishing Co., owner of the 
station, by the Cataract Ice Co., G-E 
distributor for Niagara and Orleans 
counties of New York state. 


nas tHe VEGETAIRE! 


The VEGETAIRE pays its way by increasing 
produce sales... eliminating spoilage and 
shrinkage. Will pay YOUR way by showing 
a profit on every sale ... by increasing 
compressor volume. 


Write for catalog and franchise details. 


SHERER-GILLETT CO., MARSHALL, MICHIGAN 


The romance of American Industry is 


Canadian distributor: 


for less money—through high speed line production methods. 
Visit the “Chieftain” factory—the best tooled shop in the industry. 


TECUMSEH PRODUCTS CO., TECUMSEH, MICH. 


Refrigeration Supplies Co., 


its ability to build better products 


Ltd., Lenten, Ontario 


THE HARRY ALTER CO. * 


1728 S. MICHIGAN AVENUE, CHICAGO, ILLINOIS 
3 CHICAGO BRANCHES, NORTH, WEST, SOUTH J 


BAR-BOY - -- DIRECT 


SIMPLE TO INSTALL 


Available In 2-3-4 Keg Sizes. 


Equipment. 


Walk-In Type Pre-Coolers And 
Bottled Beverage Coolers. 


INQUIRE TODAY! 


F O G E L-* REFRIGER 


BUILT RIGHT - - PRICED RIGHT 


Ice Water Faucet Standard On All Models. 
Bottle Compartment And Ice-Maker Optional 


Full Line Of Beer Puntgmens ey ween J 
ry-Storage 


16‘ & Vine Sts., Phila., 


DRAW BEER SYSTEMS 


{ 


ATOR COMPANY , ¢jncé 


- Pa. 1899 


Satisfaction Sold 


Features that win you sales: 
connections—staggered tubing for 


See Your JobberZor Write 


imbedded fin-to-tube contacts—silver welded 
maximum heat absorption. 
business builders for dealers everywhere 


with every Larkin patented con- 
tinuous cross fin coil. 


Repeat 


today for New Catalog 
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Installation & Adjustment of ‘Liquid’ Simplex System 


Connections for Various 
Sections; Control Types; 
General Service Hints 


Editor’s Note: In this third and 
concluding part of an article 
prepared under the supervision of 
J. G. Praetz, general service man- 
ager, Liquid Carbonic Corp., in- 
stallation and adjustment pro- 
cedure on the “Liquid” Simplex 
type of soda fountain is outlined. 

The News offers this informa- 
tion to readers who are active in 
installation and service work as 
part of its program to bring to 
readers all and any information 
that may be helpful to them. 


The “Liquid” Simplex refrigeration 
system uses direct expansion refrig- 
erated plates for the ice cream 
section evaporator, with direct expan- 
sion evaporators in the syrup rail 
and water cooling sections made 
from copper tubing. 

Three refrigerant valves are re- 
quired to control the refrigerant flow 
and water bath ice formation: a 
TEVF207 (Automatic Products No. 
F207, orifice. 0.045 inch), and a 
TRV20 (Frigidaire) on the syrup 
rail-water cooling section evapora- 
tors, and a second TEVF207 (orifice 
0.045 inch) on the ice cream section 
refrigerating plates. 

A Frigidaire or White-Rodgers 
thermostatic switch is supplied with 
the cooler box, the switch control 
bulb to be placed in a well located 
on the rear wall of one of the ice 
cream sleeves. This one thermostatic 
switch will be sufficient to properly 
control the ice cream and water 
cooling sections due to the ice re- 
serve and holdover in the water 
cooling section and syrup rail ice 
formation without the necessity of a 
low pressure switch. 


ICE CREAM SECTION 


The ice cream section is refriger- 
ated by direct expansion refrigerat- 
ing plates the same as has always 
been used in the Simplex line. How- 
ever, a drier loop of %-inch tubing 
has been added to further dry up 
the refrigerant before it leaves the 
ice cream compartment, thereby 
taking advantage of the full refrig- 
erating capacity of the plates. 

Refrigerant flow is controlled by a 
TEV207 valve which is located on 
the back wall of the dry storage 
section above the water cooling com- 
partment. The bulb of the TEVF207 
is clamped at the beginning of the 
ice cream section drier at the back 
end of the sleeve. 

The TEVF207 has a liquid charged 
thermostatic element which elimi- 
nates any possibility of erratic opera- 
tion as might occur due to transfer 
of the thermostatic charge in the 
case of gas charged power elements. 

The valve as used on the Simplex 
fountains is adjusted at the factory 
to a setting of 7° of superheat which 
is slightly lower than the 10° stand- 
ard superheat setting, for it was 
found 7° gave slightly better opera- 
tion on the Liquid Simplex fountain. 
In most cases it will not be necessary 
to readjust this valve in any way 
at the time of installation. 

The TEVF207 has a %-inch outlet 
which is reduced by a % by %-inch 
reducing nut for the I. C. evaporator 
%-inch liquid line. 


SYRUP RAIL-WATER COOLING 
SECTIONS 


Syrup rail is refrigerated by a 
single loop of %-inch tubing which 
is connected in a series with the 
water cooling section evaporator, 
this latter being made of %-inch 
tubing. The refrigerant flow is con- 
trolled by a thermostatic expansion 
valve (TEVF207, Automatic Prod- 
ucts) the refrigerant passing first 
through the syrup rail evaporator, 
then to the water cooling section 
evaporator and out through a thermo- 
static regulating valve (TRV20) 
which controls the ice formation. 

The TEVF207 is located in the 
syrup rail under the drip plate while 
its bulb is clamped to the fourth coil 
from the top at the front side on 
the water cooling section evaporator, 
which provides one drier loop before 
leaving this evaporator. 

The TRV20 is located on the rear 
wall of the dry storage section above 
the water cooling compartment while 
its bulb is clamped in a stainless 
steel clamp attached to the sixth 
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Phantom view of the refrigerating system of a Liquid Carbonic ‘Simplex’ 
type soda fountain, showing parts of the system and the kinds of 
valves and controls used in the various parts. 


coil from the top of the evaporator 
also at the front side. 

This clamp should be horizontal 
and the final TRV adjustment will 
be at approximately the No. 4 posi- 
tion to maintain the desired water 
cooling section ice formation. 

The TRV20 has to be set colder on 
these Simplex fountains because the 
higher operating back pressure has 
resulted in a shorter condensing unit 
“on” cycle, making it necessary to 
build back the ice formation in a 
shorter time requiring a wider open- 
ing or colder setting on the TRV20. 
The TEVF207 is factory set to 
maintain 7° of superheat at the bulb 
location and in most cases it will 


not be necessary to readjust this ©— 


valve. 

Ice should form on all coils of 
this evaporator. In filling the water 
cooling section with water at the 
time of installation, care should be 
taken not to fill it too full. 


HEAT EXCHANGER 


The suction line from the TRV20 
is teed into the suction line from the 
ice cream section evaporator and all 
the suction gas passes through a 
loop heat exchanger located under 
the workboard section. 


CHECK VALVE 


A check valve is installed in the 
suction line from the ice cream 
evaporator where the line tees into 
the suction from the TRV20. This 
check valve prevents the warm 
refrigerant vapor from the water 
cooling evaporator condensing in the 
cold ice cream evaporator during the 
“off”? cycle, which would result in a 
frost back at the start-up of the next 
“on” cycle. 

The check valve is connected to 
the flare tee on the TRV20 by means 
of a female flare type connector, 
Kerotest No. U4-8. 


REFRIGERANT CHARGE 


All evaporators being direct ex- 
pansion are shipped dry. Refrigerant 
and oil must be added at the time 
of installation by whoever supplies 
the condensing unit. The approxi- 
mate amount of refrigerant charge 
for the water cooling section is about 
3% Ibs., while the charge for the 
ice cream evaporator is % Ib. of 
refrigerant for each plate; a 20-gal. 
fountain 3 plates, 2% Ibs. of refrig- 
erant; a 30-gal. fountain 4 plates, 
3 Ibs. of refrigerant; a 40-gal. 
fountain, 3% lbs.; a 50-gal. fountain, 
4% Ibs. 

In addition to this, approximately 
4 lb. of refrigerant must be added 
for each 10 feet of %-inch liquid line 
from the fountain to the condensing 
unit. Oil also must be added at the 
time of installation, in proportions 
of 149 lb. of oil for each pound of 
the total quantity of refrigerant 
added to the installation. 


CONDENSING UNIT CONTROL 


A Frigidaire or a White-Rodgers 
thermostatic switch is supplied with 
the cooler box and this switch alone 
is sufficient to control the condensing 
unit and maintain proper fountain 
conditions on all installations except 
those which have very heavy water 
load requirements. 


Where unduly heavy water load 
conditions prevail, a low pressure 
control switch should be connected 
in parallel with the thermostatic 
switch and given settings not lower 
than 32 lbs. on the cut-in, and not 
higher than 6 lbs. nor lower than 
4 Ibs. on the cut-out. 


The No. 1122047 Frigidaire thermo- 
Static switch is given a _ factory 
setting of approximately 0° cut-out 
and 4° cut-in and the range adjust- 
ment will have to be changed accord- 
ing to local ice cream conditions. 
The minimum differential on this 
switch is 3° and the 4° factory 
Setting on the differential will be 
satisfactory for practically all cases. 
The White-Rodgers thermostatic 
switch can be readily adjusted to 
give these settings. 

Where electrical overload protec- 
tion is built into the motor itself, 
it will not be necessary to install the 
overload element in the Frigidaire 
(Concluded on Page 15, Column 1) 


Do It 
Faster and Better 
With 
Rotary Seal Units 


Rotary Seal Co., Chicago, Ill. 


TRACE MARK 


Sells Faster Because 
It Cools Faster! 


IDEAL SPEED COOLER 


Ideal Beer Cooler Co. 
2953 Easton Ave., St. Louis, Mo. 


Hardy-MAYFLOWER 


commercial compressors 
are Efficient, Sturdy 
and Reliable 


Hardy Manufacturing Co., Inc. 
126 Davis Ave., Dayton, Ohio. 


COMMERCIAL 
REFRIGERATORS 


World's most complete line 
of commercial cabinets — 
13 to 84 cu. ft. capacity. 
MiBSBWEs#F 


MEG. COMPANY * GALESSURG, ILL 


Mueller Brass Co. 


LITTLE GIANT 


Cuts Power Costs 
Watch for our Announcement 


SPORLAN 
¢ VALVES 


Use CHICAGO SEALS 


for seal replacements 


SEAL CO. 
20 North~ Wacker Dr., Chicago 
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BUNDY TUBING 


DETROIT 
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“Adjustment Methods and Service Hints 
On Liquid ‘Simplex’ Soda Fountain Systems 


(Concluded from Page 14, Column 5) 
thermostatic switch and either a 
jumper wire may be connected across 
the switch overload terminals or the 
incoming lead which is connected to 
the overload terminal moved over to 
one of the main contact terminals. 


ADJUSTMENTS 


In general it will not be necessary 
to make any adjustments on the 
expansion valves, for they are factory 
set for 7° of superheat at the bulb 
location. 

In the water cooling section, ice 
should form on all the coils of the 
evaporator and build out about % 
inch beyond the TRV bulb. 

If the evaporator is frosting back 
excessively through the TRV20 valve, 
the TEVF207 is open too far and 
the adjustment should be turned 
clockwise (looking at the adjustment 
end of the valve) to close off the 
valve slightly. 

Turning the adjusting stem clock- 
wise on the TEVF207 Automatic 
Products thermostatic expansion 
valve raises the superheat and passes 
less refrigerant, while counter-clock- 
wise decreases the superheat, passing 
more refrigerant. (Adjustment of 
this valve is just opposite that of the 
Frigidaire TEV18 where turning the 
adjusting nut clockwise opens the 
valve passing more refrigerant.) <A 
%g-inch key wrench will fit the 
adjusting stem. 

The TRV20 should be adjusted so 
that ice forms out to and slightly 
beyond the TRV control bulb with 
the bulb clamp set in a horizontal 
position. The setting to obtain this 
ice formation will generally be about 
position No. 4 on the valve. 

The TEVF207 on the ice cream 
section evaporator should frost the 
suction line just outside the evapora- 
tor plate. Only minor changes should 
be made, if any, in the adjustment 


_— 


of these expansion valves over the 
factory setting and no attempt should 
be made to readjust them until the 
entire fountain has attained normal 
operating conditions. 

In starting up, the entire fountain 
will be pulled down to temperature 
and care should be taken not to 
overload the condensing unit due to 
the high back pressure during this 
initial pull down and this can be 
accomplished by gradually opening 
the suction valve on the compressor 
body wider as the back pressure 
lowers during the first hour or two 
of operation. 

On all water cooled condensing 
units, the water control valve should 
be adjusted to maintain approxi- 
mately 118 lbs. head pressure. 

A liquid line sight glass must be 
installed on each installation in the 
liquid line near the condensing unit 
and preferably in a vertical liquid 
line, for without the sight glass it 
will be virtually impossible to deter- 
mine whether or not a job is short 
of refrigerant. 

This sight glass will more than 
pay for itself through facilitating 
the locating and correction of trouble 
by the service man, and particularly 
enable him to readily determine when 
he has sufficient refrigerant in the 
system without the necessity of 
guessing or leaving excessive over- 
charge in the unit. 

A shortage of refrigerant’ will 
cause irregular operation of the 
expansion valves, which readjustment 
of the valve itself will not correct. 


When checking the flow through a 
liquid line sight glass, the condensing 
unit must be operating. If there is 
sufficient refrigerant in the system, 
the flow through the sight glass will 
be clear and colorless and there will 
be no apparent movement within the 
glass. If short of refrigerant, a 
flash or foaming refrigerant will 

> show passing through the sight glass. 
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USE McQUAY COILS 


WITH THE HIGH CONDUCTIVITY 
Gy “FRICTION-GRIP” BOND 
LMadf jue. ' 
MINNEAPOLIS, MINN. 
oe * 
Filtrine 


WATER COOLERS — FILTERS 
to comply with 
U. S. NAVY—ARMY Specifications 


Filtrine Mfg. Co., Brooklyn, N.Y. 


ALL 


copper PLATE COILS 


Ideal for Counter Display, Salad 
Pans, Sharp Freezer Service, and 
Low Temperature Service. 


K =R-TRENTON CO. 
RAME TRENTON, N. J. 


Precision built for 
efficient operation. 


GALE PRODUCTS 
1635 Monmouth Blvd. Galesburg, Il. 


fer test Manufacturing Co. 
Pittsburgh, Pa. | 


——___ 


Condensing Units for every 
commercial refrigeration 
and air conditioning re- 
Guirement ... Also 
Packaged air conditioners. 


CURTIS 


REFRIGERATION 


AIR CONDITIONING 
one COMMERCIAL 


Curtis Refrigerating Machine Co. 
1912 Division of Curtis Manufacturing Co. 
Kienlen Ave., St. Louis, Mo. 


Established 
1854 


A drier should be used on each 
installation. 


SOME GENERAL INSTRUCTIONS 


The proper size of condensing unit 
must be selected for the fountain, 
and this will be determined not only 
on the basis of the size of the 
fountain, but by a water cooling load 
and the fact of a salad or back bar 
unit multiplexed with the soda 
fountain. (Editor’s Note: A very 
complete discussion, with tables, of 
estimating refrigeration loads in soda 
fountains is given in Manual SF-2 of 
the “Soda Fountain” manuals.) 


A condensing unit that is too 
small will result in long or continu- 
ous operation, and possibly soft ice 
cream. A condensing unit that is 
too large will be hard to adjust, 
temperature will be hard to control, 
and fountain ice may form. Con- 
densing units that are too large also 
have a tendency to short cycle on 
light load conditions. 


Pulley sizes should be checked 
carefully. Too large a pulley may 
overload the motor at the normal 
operating back pressure, while too 
small a pulley may cause excessive 
operating costs through long partial 
load operation of the motor. 

Generally, better temperature con- 
trol and less service trouble will 
result if the fountain is connected to 
its own condensing unit with a sec- 
ond unit being supplied to refriger- 
ate a salad unit and back bar, 
especially if the load is heavy. 

When a system loses part of its 
refrigerant charge, locate and correct 
the leak. Just adding more refrig- 
erant will only result in callbacks, 
and is an expensive waste of refrig- 
erant. 

A leaking connection will gener- 
ally have a film of oil around it. 
Halide lamps or torches are best for 
locating leaks, the flame changing 
color in the presence of “Freon-12.” 

If the system is short of refrig- 
erant, bubbles of vapor will pass 
through the liquid line sight glass 
with the slugs of liquid. When the 
charge is sufficient the flow through 
the sight glass will be clear and 
colorless. 

When the bulb of the thermostatic 
switch is inserted in the ice cream 
evaporator well, be sure to fill the 
well with glycerine or refrigerant 
oil and plug the hole with the 
stopper. Failure to insert the stopper 
may allow moisture to enter, which 
will freeze and may split the well, 
making it necessary to replace the 


evaporator. 


CLASSIFIED 
ADVERTISING 


RATES: Fifty words or less in 6-point 
light-face type only, one insertion, $2.00, 
additional words, four cents each. Three 
consecutive insertions, $5.00, additional 
words ten cents each. 


PAYMENT in advance is required for 
advertising in this column. 

REPLIES to advertisements with Box 
No. should be addressed to Air Condition- 
ing & Refrigeration News, 5229 Cass 
Ave., Detroit, Mich. 


POSITIONS WANTED 


SALES MANAGER—At present operating 
commercial refrigeration and air condi- 
tioning department for large eastern 
distributor, wholesale and retail. Offers 
outstanding ability and performance in 
merchandising and applications to factory 
or well established distributor who is 
willing to pay on a volume or profit 
sharing basis. Available after November 
1st, as present employer has been advised 
of intention to change position. Box No. 
1269, Air Conditioning & Refrigeration 
News. 


STEADY POSITION wanted by I. T. I. 
graduate with two years experience and 
specialized training in engineering, com- 
mercial and domestic refrigeration, air- 
conditioning, heating, service and repair. 
I understand advertising, sales, cost and 
production. Will go-anywhere. Married, 
age 40, protestant, $30 week to start. 
RAY LYNCH, 509 E. 8rd, Mishawaka, Ind. 


POSITIONS AVAILABLE 


AN EXCEPTIONAL Opportunity for a 
commercial refrigeration sales engineer is 
offered by a distributor for a nationally 
known manufacturer. Location New Eng- 
land. Write fully about yourself and 
your ability to design, estimate and sell 
this class of installation. Box No. 1267, 
Air Conditioning & Refrigeration News. 


COMMERCIAL REFRIGERATION sales- 
men and supervisors. Several men experi- 
enced in Display Case, General Refrigera- 
tion, Locker Storage, Beverage and 
Water Cooling Sales can make profitable 
immediate connection with well financed 
corporation. Those now employed in 
these fields given preference. Salary and 
bonus based on your past record. Give 
references and complete details in first 
letter. Bond required. Box No. 1271, Air 
Conditioning & Refrigeration News. 


FRANCHISES AVAILABLE 


MANUFACTURERS’ AGENTS—Contacting 
bottling plants to sell a well known 
coin-controlled Beverage Vendor elec- 


STATEMENT OF THE OWNERSHIP, 
MANAGEMENT, CIRCULATION, ETC., 
REQUIRED BY THE ACTS OF 
CONGRESS OF AUGUST 24, 1912, 
AND MARCH 3, 1933 _ 

Of Air Conditioning & Refrigeration 
News published weekly at _ Detroit, 

Michigan for October 1, 1940. 

State of Michigan ss. 

County of Wayne 

Before me, a notary public in and for 
the State and county aforesaid, personally 
appeared George F. Taubeneck, who, 
having been duly sworn according to law, 
deposes and says that he is the Publisher 
of thé Air Conditioning & Refrigeration 
News and that the following is, to the 
best of his knowledge and belief, a true 
statement of the ownership, management 
(and if a daily paper, the circulation), 
etc., of the aforesaid publication for the 
date shown in the above caption, required 
by the Act of August 24, 1912, as amended 
by the Act of March 3, 1933, embodied in 
section 537, Postal Laws and Regulations, 
— on the reverse of this form, 
o wit: 

1. That the names and addresses of the 
ublisher, editor, managing editor, and 
usiness managers are: 

Publisher: George F. 
Detroit, Michigan. 

Editor: George F. Taubeneck. 

Managing Editor: Phil B. Redeker, 
Detroit, Michigan. 

Business Manager: John R. Adams, 
Detroit, Michigan. 

2. That the owner is: (If owned by a 
corporation, its mame and address must 
be stated and also immediately there- 
under the names and addresses of stock- 
holders owning or holding one per cent 
or more of total amount of stock. If not 
owned by a corporation, the names and 
addresses of the individual owners must 
be given. If owned by a firm, company, 
or other unincorporated concern, its name 
and address, as well as those of each 
individual member, must be given.) 

Business News Publishing Co., 5229 
Cass Ave., Detroit, Mich. 

Estate of Francis M. Cockrell, Detroit, 
Michigan. 

Margaret B. Cockrell, M. Helen Cockrell, 
George F. Taubeneck, Phil B. Redeker, 
. Adams, all of Detroit, Mich. 

3. That the known bondholders, mort- 
gagees, and other security holders owning 
or holding 1 per cent or more of total 
amount of bonds, mortgages, or other 
securities are: (If there are none, so 
state.) None. 

4. That the two paragraphs next above, 
iving the names of the owners, stock- 
olders, and security holders, if any, 
contain not only the list of stockholders 
and security holders as they appear upon 
the books of the company but also, in 
cases where the stockholder or security 
holder appears upon the books of the 
company as trustee or in any other fidu- 
ciary relation, the name of the person or 
corporation for whom _ such trustee is 
acting, is given; also that the said two 
paragraphs contain statements embracing 
affiant’s full knowledge and belief as to 
the circumstances and conditions under 
which stockholders and security holders 
who do not appear upon the books of the 
company as trustees, hold stock and 
securities in a capacity other than that 
of a bona fide owner; and this affiant has 


Taubeneck, 


no reason to believe that any other per- 
son, association, or corporation has any 
interest direct or indirect in the said 
stock, bonds, or other securities than as 
so stated by him. 

5. That the average number of copies 
of each issue of this publication sold or 
distributed, through the mails or other- 
wise, to paid subscribers during the 
twelve months preceding the date shown 
above is (This information is 
required from daily publications only.) 

(s) George F. Taubeneck 

Sworn to and subscribed before me 
this 20th day of September, 1940. 

[Seal] _ (s) M. Helen Cockrell 

(My commission expires Dec. 25, 1943.) 
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trically refrigerated. This is not a new 
product and is used nationally by many 
bottlers from whom repeat orders are 
being received. Box 1270, Air Condition- 
ing & Kefrigeration News. 


and a complete stock of Grunow com- 
pressors and parts. Immediate shipment. 
For your copy specify catalog A. 
SERVICE PARTS COMPANY, 1101-3 
North 24th Avenue, Melrose Park, Illinois. 


SEND FOR PRICES and literature on 
the General 1940 all streamlined refriger- 
ator display case line. Over 40 years 
experience manufacturing good commer- 
cial refrigerators. On a comparative price 
test with other makes of equal specifica- 
tions, prices are lowest in the country. 
GENERAL REFRIGERATOR & STORE 
FIXTURE CO., 5th & Bainbridge Sts., 
Philadelphia, Pa. 


CONTROL REPAIP service. Your con- 
trols repaired by expert mechanics, with 
special precision equipment. Supervised 
by graduate engineers. We stress per- 
fection and dependability before price. 
One year guarantee on domestic controls. 
Any bellows operated device repaired. 
HALECTRIC LABORATOPY, 1793 Lake- 
view Road, Cleveland, Ohio. 


PATENTS 


SALESMEN to sell Ehrlich refrigerator 
display cases, walk-in coolers, reach-in 
refrigerators, refrigerating units, to meat 
markets, grocers, taverns, etc. Financing 
arrangements to help sell. Some good 
territories open. Write Dept. A for full 
information or see EHRLICH REFRIG- 


HAVE YOUR patent work done by a 
specialist. I have had more than 25 years’ 
experience in refrigeration engineering. 
Prompt searches and reports. Reasonable 
fees. H. R. VAN DEVENTER, (ASRE), 
Patent Attorney, 342 Madison Avenue, 
New York City. 


ERATOR MFG. CO., St. Joseph, Mo. © 


EQUIPMENT FOR SALE 


KEROSENE REFRIGERATORS. Late 
models brand new. Close out of a quan- 
tity of national manufactured kerosene 
operated refrigerators. They are in 
original crates, ready for shipment. Prices 
on request. There is a great demand for 
this type of refrigerator in rural dis- 
tricts, both domestic and foreign. Act 
at once. Write Box No. 1266, Air Condi- 
tioning & Refrigeration News. 


DEALERS! SERVICEMEN! Export Buy- 
ers! Get in touch with us for every 
make of used refrigerator at low prices. 
Our refrigerators are sold “AS _ IS,” 
exactly as received. We sell Frigidaire, 
General Electric, Westinghouse, Kelvin- 
ator, Electrolux, Crosley, Norge, Coldspot, 
Leonard, Hotpoint, Stewart-Warner, Spar- 
ton, Copeland, Trucold, Gibson, Majestic, 
Grunow, Apex, Universal, Mayflower. 
PILGRIM REFRIGERATION CO., 45-33 
50th Street, Woodside, Long Island, N. Y. 


BRAND NEW air cooled High Sides at 
exceptionally low prices. These condens- 
ing units are complete, ready to be 
plugged in. They are made up with all 
new parts; General Electric or Frigidaire 
Compressor, General Electric or Delco 
Motor, heavy duty condenser, heavy base, 
receiver, valves, etc.; charged with Methyl 
or “Freon.” They are available in %-%4 
and % H.P. GENERAL REFRIGER- 
ATORS CORPORATION, 518 East 20th 
Street, New York, z. 


REPAIR SERVICE 


CONTROL REPAIR Service. Domestic 
controls reconditioned equal to new at 
a small cost. All work guaranteed for 
one year. Prices upon request. UNITED 
SPEEDOMETER REPAIR CO.,_INC., 
342 West 70th Street, New York City. 


FREE HERMETIC CATALOG complete 
with prices on refrigerator units, rebuild- 


Get These Profits 


Refrigeration and_ insulation distributors 
make an extra profit selling 


HyDroloc Individual Lockers 
Write for particulars 
Master Refrigerated Locker Systems, Inc. 
121 Main St. Sioux City, lowa 


Dealers 
Wanted for 
Midwestern 

and Southern 
States 


CAMrsELL REFRIGERATOR CO. 
Milwaukee, Wis. 


200,000 Masterbuilt ‘Lockers In Use 


ing and exchange service. General Elec- 


_ tric, Westinghouse, Majestic, Frigidaire 


es 


FRENCH SMALL TUBE BRANCH 


General Offices: Waterbury, Conn 
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THE NEW 


MINNEAPOLIS-HONEYWELL REGULATOR COMPANY REF 
2007 FOURTH AVENUE SOUTH. MINNEAPOLIS, MINNESOTA 


CANADIAN PLANT TORONTO EUROPEAN PLAN! (OMDON COMPANY CWALD BRANCHES Im AS OTHER CITES 


POLARTRON 


Separate “On and Off" Knobs we Universal Range we Capillary Pressure Connections & 
Fewer Models to Stock we Minimum Free Service te “Cootng Control” on Cut Ovt or Cut In te Whe Short Cychag 


W Polartron Equipped Compressors can be Converted to Produce Frost-Free Constant Cold 


FOR PRESSURE 
CONTROL UP 
TO DHPLAC 


CONTROLS 


mH 


ERATION 


auromatice 


Shuts off tight. 


1481-1491 Fourteenth Avenue 


AMINCO 


A two temperature 
Ideal for controlling the warmer coils in multiple systems. 
The two-temperature valve keeps walk-in 
boxes at constant temperature avoiding low pull-down. 
Adjustable between 20 in. vacuum and 40 Ib. pressure. 
Maintain coil pressure within a 2 Ib. differential. 


AMERICAN INJECTOR CO. 


Pacific Coast—Van D. Clothier, 1015 E. 16th, Los Angeles, Calif. 
Export: Borg-Warner International Corp., 310 S. Michigan Ave., Chicago, DL 


No. 881 


Constant Pressure Valve 
automatic valve, with built-in check. 


DETROIT, MICHIGAN 
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Reach-in to New 


WS Here’s the most popular and profitable 
America! Wide price range makes every type O' 
Reach-in to business that you have 
rants, hotels, clubs, hospitals, institutions, 
Get a Weber franchise now! Write today 


details. 
Weber olso monutactures 0 complete line of refrigerator — — 
walk-in coolers, beveroge coolers ond soda fountoin equip™ 


profitable sales franchises ore ovailable. 


WEBE 


bars, grocery stores, etc. 


Profits with These Popular 


line of Reach-in Refrigerators in 
¢ merchant a prospect! 
never sold before—such os restau- 


for catalog and complete 


. , 
est. y) 189 a m7 EST LINE IN AMERICA — 


SHOWCASE AND FIXTURE COMPANY, INC. 
5700 AVALON BOULEVARD., LOS ANGELES, CALIFORNIA 
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Household Executives Rally Sales Forces 


Illinois Servicemen 


80% of Kelvinator 


and thus allowing dealers anywhere 
east of the Rocky Mountains to sel] 
at the same price. 


me iy . “Outmoded distribution methods, 
KELVINATOR SALES ARE Meet This Month Sales Over $160 mis was sotvea by reorganizing our Th 
r oe distribution system, which included 
2 "4TIMES the strengthening of our distributing —_ 
LAST YEARS : (Concluded from Page 1, Column 3) (Concluded from Page 1, Column 4) organization and the setting up of Vo 
session will be adjourned until 1 p.m., many dealers reporting sales three strategic factory branches. Es 
when the educational program starts. and four times as great as their “Too much of what dealers termed — 
First speaker, William Gaugher of 1939 volume. sales-promotion ‘hooey.’ This was — 
Commercial Coil & Refrigeration Co., “At the outset of the model year,” gojyeq by the elimination of theoreti- | 
Chicago, will speak on “Cooling said Mr. Pierce, ‘we announced that ,,) promotional campaigns.” 
Water for Bakeries and Bottling our new 1940 manufacturing and ‘hts slitins deiieens and id 
Plants,” and James Cernohouz of selling program would enable us to ,,, g ao Saw Oe Mr. 
Clyde Woodworking Co., Chicago, double our volume. The result has ares, Ware the Rew "OR fer six If 9 
will discuss “Refrigeration in Photog- been even better than we antici- 74 “eight for eight” financing plans, . 
raphy.” pated.” which offer purchasers their choice 
Following this the annual business The 1940 program was not one of 4 r¢! —" model 9 4 —— and ag 
meeting of the association will be mere price cutting, as has been $8 y thea posal ‘$8 my A hong model for os 
held, reports of officers and com- charged in some quarters, Mr. Pierce . “~ 
mittees heard, and officers for the declared, but was, rather, “a broad orn 
coming year elected. Closing the plan to eliminate the many ills be- ° 
afternoon’s program will be a ahaa setting the refrigeration industry, Refrigerator Tax Up aa 
ing of the Westinghouse movie, and over-pricing represented only ’ 
“The Middleton Family at the World’s one of these ills.” Others, he said, Slightly In August aes 
Fair.” included: 
Annual banquet and dance will be “A profusion of models, which WASHINGTON, D. C.—Excise tax Whe 
Pointing with pride to his com-  Kelvinator’s general sales manager, as held at 7:30 p.m. Business session created stocking and selling problems. a e sar ager ae. : F 
pany’s record of sales gains 24% times he addresses a recent sales staff On Oct. 20 will be called to order by This was eliminated by concentrating perp a - ee ang pop $1,183, 
those of 1939 is Frank R. Pierce, meeting making plans for 1941. the new president at 11 am. 96% of production on 6 and 8-cu. ft. 09-9, compared wi $1,004,409.97 If 
A demonstration of gas masks will models—the size refrigerators people i” the same month last year, accord- hote 
Sates be given by J. R. Fleming, of Mine really need. ing to figures made public by the refr' 
ae Safety Appliances, following which a “No logical justification for price Bureau of Internal Revenue. you 
a “quiz contest” will be conducted by differences between models. This cost: 
Harry Busby. Closing the educa- was solved by the development of a T | Fi A > and 
tional program will be a discussion more sound ‘step-up’ plan. yier ixture Appoints data 
of truck refrigeration. “Too many dealers in a given A d iia A situs 
Present officers of the Illinois market. This was remedied by a ver tising gency page 
association, besides Mr. McCarthy, new selected dealer program, which 
are: C. L. Hartman, Rock Island, eliminated many dealers and pro- NILES, Mich. — Tyler Fixture Ch 
first vice president; R. M. Potter, vided individual retailers with better Corp., manufacturer of refrigerated - 
Springfield, second vice president; markets. display cases and other store fixture Dr 
L. P. Millen, Aurora, secretary; “The lack of uniform, delivered-in- equipment, has appointed Carter, oppo 
A. D. McGill, Peoria, treasurer; and the-kitchen prices that could be Jones & Taylor, South Bend, Ind., air 
Floyd Duvall, Chicago, sergeant-at- advertised nationally. This was _ as its advertising agency. James W. “but’ 
arms. answered by absorbing the freight Taylor, Jr., will handle the account. 
| 2 a Gold 
dependable valves control refrigeration . . . Ne 
busin 
| of tl 
18 {4p} VALVES SERVE =x 
| avoid 
we hk 
CLARK'S YORKTOWN DINING ROOM ¢ 
in a 
busin 
Crosley’s board of strategy is shown are: B. T. Roe, western sales man- Famous Cleveland Tourist-Stop 
here as it mapped plans for an ager; C. V. Dilgard, manager of ' Hand 
ambitious fall sales and promotional Crosley Distributing Corp. branches 
campaign embracing refrigerators, in Dayton and Columbus, Ohio; Guy Als 
radios, and major appliances. Seated, Flaig, manager of Crosley Distributing suppl 
left to right, are: R. I. Petrie, general Corp.’s branch in Cincinnati; and on pé 
sales manager, and S. D. Camper, N. C. Macdonald, eastern sales man- a har 
southern sales manager. Standing ager. 7" 
is | 
Al Hattenbach Is Dead; Lucas, Duke Power Co. He 
with 
e e e Ps 
Was Pioneer Distributor Sales Manager, Dies — 
of th 
PITTSBURGH — Al Hattenbach, CHARLOTTE, N. C.—John Paul presst 
pioneer in the distribution of electric Lucas, merchandise manager of Duke or th 
refrigerators and owner of Electric Power Co., died at his home here on pa 
Products Corp., full-line Frigidaire Sept. 28 after a long illness. He 
distributorship in the Pittsburgh was 55 years old. 
area, died Oct. 4 in a Pittsburgh Mr. Lucas had been connected with Down 
hospital following a six week’s illness. Duke Power and predecessor compa- The 
It was 24 years ago, in 1916, that ies for more than 20 years. He » tempe 
Mr. Hattenbach—after eight years concentrated on public relations work | (now 
of selling cash registers—joined the for the Southern Public Utilities Co., | cream 
old Delco-Light organization, which Predecessor company of Duke Power, | with » 
then was manufacturer of individual °F 8 number of years, and was made | struct 
a vice president of that company. | makes 


farm electric plants and was located 
at Pittsburgh. 


When Delco-Light became _ the 


Before entering the public utility 
field, Mr. Lucas had extensive experi- 
ence in newspaper work. He was 


Guy 


manufacturing unit for Frigidaire active in extending rural electrifica- 
electric refrigerators, following ac- tion through Duke Power territory, ° 
quisition of this mew device by and traveled throughout the state, Shi 
General Motors in 1919, Mr. Hatten- addressing farmers’ groups and 
eel accepted 4 opportunity to others on the subject of agricultural MA] 
andle this new unit in the Pittsburgh gdavancement and rural development. Guy, 1 
territory in conjunction with the » @ Clark's Yorktown D R West 117th disi 
yY 4 ini q In 
Delco-Light electric plants. Street and Clifton Senloard, Cheveland Ohio eon 
Mr. Hattenbach was active in a appoin 
number of civic and social organiza- of th 
tions. He is survived by his widow S " 
and one son. Clark’s Yorktown Dining Room in modern Restaurants like sion 1 
is one of 20 famous Clark Res- Clark’s — naturally turn to distric 
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and vicinity for their delicious BILITY. They know that steady, headqu 
Fingal -parae + os eee we food and charming surround- accurate Refrigerant Control is Creech 
olmes, Jr., Leonard refrigerator : manag 
desdee there, han added the tlaivereel ings. Many of them use A-P the backbone of success on any New {4} Model No. 73RJ is ian 
line of electric ranges. Valves. In the Yorktown Dining installation. And A-P Valves Refrigerant Solenoid Valve.. that qj; 
Room alone, 18 A-P Expansion have never let them down. . Mr. 
A For Small Units. Maximum Operating enter 
Valves and Solenoids dependa- Protect YOUR installations Differential 125 to 180 Ibs. per sq. inch. Colleg. 
1 : bly protect food delicacies and with A-P Valves! Then you Exclusive A-P quieting feature Vacuum 
me - 2s @ beverages. pe oe vents hum and excessive operating Ohio, 
‘Atlas ee a. ean as can forget “Valve Trouble noises. Has handy mounting bracket: retail ; 
‘ | A C C R — Refrigeration Engineers respon- for Good! Easily cleaned on line. h — 
Cs f Aes e . . 7 ni : 
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